




“After I played our new TV spot 
on my T4700 they wanted both 
my project and my computer ” 


“When you’re in the business of 
designing, manufacturing and marketing 
goods you’ve stepped right into the front-line 
of commercial warfare. The stakes are 
enormous and the competition is merciless. 

You learn a number of things. First 
you’d better understand your market 
intimately. You’d also better know how to 
evaluate every scrap of intelligence you 
acquire on your competitors, their products, 
their plans and projections. 

Finally when you’ve analysed and 
defined an opportunity, developed and 
tested both product and its packaging, 
refined your production, distribution, 
merchandising and advertising costs to yield 
the best return for you, your distributors 
and retailers, then you have to sell the 
project and accurately summarise the 
return to some very hard-nosed committees. 

If I hadn’t already fallen in love with the 
T4700 that’s when it happened.” 

It sings, it shows movies, it has 
power beyond belief 

Toshiba is the most successful 
manufacturer of portable computers, and has 
established virtually every performance mile¬ 
stone in notebooks, including pioneering 
the use of PCMCIA slots and TFT screens. 

The T4700 series is our response to the 
ever increasing demands of engineers, 


finance controllers, designers and senior 
business people. 

The T4700 is lightning fast. Its heart is 
the 50MHz SL Enhanced i486™ DX2 
processor with integrated co-processor. 

The choice of a 200Mb or 320Mb hard 
disk drive easily handles today’s and 
tomorrow’s storage intensive programs. It 
starts with 8Mb RAM expandable to 
24Mb. It has two PCMCIA 2.01 compliant 
slots to handle Type II and Type III cards 
simultaneously. 

The presentation possibilities are 
breathtaking. Choose from two superior 
colour displays, TFT Active Matrix or the 
Dynamic STN, both with performance 


enhanced by local-bus video technology and 
a graphics accelerator. 

You get crisp brilliant colour images 
on a large 9.5” screen. PLUS a full range 
of audio capabilities built in. Let our exec 
who tested the T4700 for 2 months tell it 
her way. 

They handled Bogart and Cruise, 
but when Maurice Chevalier 
sang... 

“I’ve never enjoyed giving such simple 
presentations with so much impact. From 
a popular presentation graphics program I 
took the real voices of real stars delivering 
famous one liners, to add emphasis to my 
market analysis’ pie charts and graphs. 

They also added oomph to the pack 
designs as did the occasional Fan Fare. 

The product is for girls 9-13 years of 
age, and I added some real comments on 
our point of sale from the research groups. 
When Maurice Chevalier sang “Thank 
Heaven for Little Girls” over the section on 
profits and incentives, they actually 
applauded. Then... I played our proposed 
30 second television commercial... on the 
computer. I made the sale, and I could 
have sold my T4700.” 

Seeing and hearing is believing. Contact 
Toshiba now for full details and the name of 
your nearest Authorised Toshiba Reseller: 

Tel: 008 021100 

Fax: (02) 805 0891 


TOSHIBA 

Expanding Your Horizons 


B 












COAMJNIQUE 


3 

5 

6 
8 

29 

34 

35 

36 
39 



MARCH 1994 



COAWUNIQUE 


Communique at the touch of a button? 

The ‘information highway’ has rapidly reached that critical point of 
awareness where most people have heard something about it. Now it 
remains only for the popular media outlets to explain the concept to 
give us a better understanding. 

In February, Bill Gates explained not only what he understood by 
the information highway, he actually demonstrated a “home system of 
the future” in which the technologies behind the graphical interface, 
electronic mail and interactive television ah came together. 

Standing in front of an enormous televisual display, using a Sega- 
type handheld control, Gates ‘surfed’ (his word, not ours!) through a 
series of regular TV stations. But instead of sitting back and enjoying 
the show, he portioned the screen into a series of Windows, called up 
scores on baseball games, previewed movies prior to ‘downloading’ 
them and bought CDs and toys. 

The upshot of the concept is live, pipelined information: informa¬ 
tion at the touch of a button, services at the touch of a button, perhaps 
even electronic publications at the touch of a button. 

It seems the potential of such a concept has caught more than the 
imagination of those present at the Opera House. Two days after the 
demonstration, Bill Gates and Paul Keating amended their frantic 
schedules in order to meet for an hour in Canberra. 

“We appreciate the Prime Minister taking time from his busy 
schedule to meet, ” said Gates, “and we welcome the Prime Minister’s 
interest in the new developments in information distribution and 
processing that will affect every area and level of society during the 
next decade.” 


Enjoy the March issue of Communique — appearing on your TV 
screens soon? 


Max Anderson 



We welcome letters on 
all subjects regarding 
Microsoft and 
Communique. 

Send to: YOUR SAY, 

Communique 

Magazine, 

94-96 Pacific Highway, 
St Leonards, Sydney, 
NSW 2065. 
Communique regrets 
we are unable to enter 
into individual corre¬ 
spondence; we reserve 
the right to edit letters 
for reasons of space; 
and the views 
expressed on these 
pages do not 
necessarily represent 
those of Communique 
magazine or Microsoft 
Pty Ltd. 
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Keen on Clive 

Dear Communique, 

I guess you get 
more correspondence 
from those who com¬ 
plain than those who 
praise, so I regret not 
having put fingers to 
keyboard earlier in 
praise of the interview 
with Clive Robertson. 
Unlike your correspon¬ 
dent from Kingston, I 
believe professional 
publications such as 
yours benefit from light¬ 
hearted articles. I 
followed with interest 
Clive’s computer 
experiences as he 
(occasionally) men¬ 
tioned them during “The 


World Tonight’ on 
Channel 9. It was a 
refreshing change to 
catch up with his views 
rather than read an 
article espousing the 
marvels of multimedia, 
which I can’t afford 
anyway. 

Keep it up, 

Communique. For my 
money, you could enlist 
Robbo as a contributor. 

Mike Daniell 
The Gap, Qld 

Access 
for kids 

Dear Communique, 

I have used Access 
in an unusual way 
which your readers may 
find interesting: I’ve 


made an educational 
game for children. 

When my children 
began grappling with 
multiplication tables, 

I thought a computer 
program to drill them 
would help. But in what 
language? Children 
today expect much 
more than simple, 
terminal text-based 
programs, they expect 
large characters, bright 
colours and even sound. 

I thought about 
Access. It has fast 
screen design capabili¬ 
ties and a programming 
language built in. The 
game I produced is far 
more sophisticated than 
anything text-based I 
could write from 
scratch. It has the big 
characters and bright 
colours the children 
want, and DDE has 
enabled me to add the 
capabilities of 
Monologue for 
Wmdows. This allows 
the game to speak 
directly to the children 
with the sound card. 

The game works fine 
and the kids love it 

Since it’s based in 
Access, I can readily 
enhance the program as 
time goes on. Now to 
help my daughter with 
her spelling. I read an 
article on how to make 
Access play sound files 
via the Wmdows DDL If 
it’s as easy as the last 
program, she will be 
enjoying it in no time. 

David Moss 


Help needs 
help 

Dear Communique, 

I have just upgraded 
from Word 2.0, and 
need to protest about 
the way Microsoft has 
set up Help for Word 
version 6.0. 

I use Word at home 
for reports and business 
letters, but only for a 
couple of hours a day, if 
that. In Word 6.0 it takes 
23 windows to obtain 
information like Key 
actions. I understand a 
new product may do 
things differently, but it 
should not take ages to 
check through the Help 
File, the lip of the day 
File, and the User’s 
guide to obtain informa¬ 
tion. They spread the 
information throughout 
the file — it’s no longer 
compact. 

Does Microsoft 
realise the difficulty 
with obtaining help? 

Denys Pickering 

Thagoona, QLD 
Microsoft replies: 

The new Help is differ¬ 
ent from that of Ward 
2.0 — it's designed to be 
quicker and easier than 
the old — but might 
seem difficult if pursued 
using Word 2.0 tech¬ 
niques. For Hdp in 
Ward 6.0, either go 
through Contents or use 
the Context Sensitive 
Hdp tool Click on the 
button with an arrow 
and a question mark 
(the cursor will 
change), point at 
whatever you want hdp 
on and press FI! 
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For editorial information or 
submissions, contact Melissa 
Miller at The Frontline 
Agency: phone (02) 906 4299 
or fax (02) 906 4302. 

lb become a Communique 
member, fill in the subscription 
card located in the Member 
Benefits section of the 

For upgrades of Microsoft 
products, fill in the upgrade 
coupon located in the Member 
Benefits section or post 


Centre on (02) 870 2111. 

No responsibility is accepted 
by the editor for the 
accuracy of information in 
this publication. 
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Which Office 
for me? 

Dear Communique, 
Until recently I used 
Word, Excel, and 
PowerPoint on my 
Macintosh, but now I 
run a 486DX with MS- 
DOS 6.0 and Windows 
3.1.1 wanted to pur¬ 
chase Microsoft Office, 
the appropriate soft¬ 
ware for me, but my 
distributor said it was 
unavailable at the time 
and talked me into 
buying the Borland 
Office. I have since 
heard that cross-grading 
is available through you 
and also wish to enquire 
whether I can upgrade 
my previous Macintosh 
software to Windows 
versions? I use the 
software for medical 
research, and am not 


sure which of the Office 
or Office Professional 
packages is more 
appropriate. 

Greg Hoy 
Ormond, Vic 
Microsoft replies: 

Yes, Mr Hoy, we would 
consider your Excel for 
the Macintosh licence 
as basis for an upgrade 
to Office 4.0 ($395 to 
Communique mem¬ 
bers), but you’d have to 
remove your copy of 
Excel from your Mac as 
per the Terms and 
Conditions. 

Or you could trade 
your copy of the 
Borland, Office for a 
copy of Office 4.0 — 
which would cost you 
$515 as a member. 
Finally, we think you 
might be better off with 
Office Professional, if 
you wish to set up a 
database for medical 
research, which would 
mean adding $115 to 
the above prices. 

Hope this helps! 

Words of 
Support? 

Dear Communique, 

I commend and 
congratulate you on 
such a breakthrough as 
a voice-recognition 
system for Microsoft 
Product Support and 
Sales Information 
Centre phone-answer¬ 
ing service. However, 

I query some of your 
priorities. 

The new voice- 
recognition system was 
obviously introduced to 
make the answering of 
calls faster and more 


user-friendly, but where 
is the logic in a new 
system which reduces 
the initial answering 
time but not the time 
spent on the queue. 

I’m sure you are 
aware of the message 
played approximately 
every two minutes 
whilst on the queue 
saying that the call has 
in fact progressed the 
queue. I rang today at 
4.36 pm and the mes¬ 
sage was played nine 
times. I waited until 4.66 
pm before the call was 
answered by a “member 
of your team”. 



Dear Communique, 

I run a small desk¬ 
top publishing business 
from home, and I write 
now to thank you for all 
the help I have received 
over the past six 
months. Working alone 
at home, with no ‘guru’ 
to help me, I very much 
appreciate the helpful, 
co-operative, and above 
all un-pal,ronising way 
in which all my queries 
have been handled. I 
have sent for the Word 
6.0 upgrade, and I hope 
I shall be able to limit 
my queries to only live 
next year! ^ i Eb rt 

Endeavour Hills, Vic 

Dear Communique, 

I recently upgraded 
to Office 4.0. When I 
finally installed the 
software I discovered 
one of the disks was 
corrupt. After speaking 
to Microsoft support, 
the staff were only too 


pleased to help and 
organised to send a set 
of replacement disks as 
soon as more stock was 
available. This is such a 
change from other 
software companies! 

Congratulations on 
showing other compa¬ 
nies the true meaning of 
“customer support” and 
taking the time to look 
after small customers as 
well as large. 

Colin Payne, 
Lake Munmorah, NSW 

Editor replies: 

Support and service 
continue to provoke 
mixed reactions from 
members. Microsoft 
speaks out on page 8. 

Down in the 
dumps 

Dear Communique, 

Microsoft’s attitude 
toward loyal customers 
must come into ques¬ 
tion with its distribution 
policy of MS-DOS 6.2. 

Not long after the 
announcement of the 
release of MS-DOS 6.2, 

I was unlucky enough 
to corrupt my Double 
Space Drive. 

I immediately rang 
Microsoft and inquired 
about delivery time of 
MS-DOS 6.2 and decid¬ 
ed that I just couldn’t 
wait. I rang a couple of 
software dealers and 
subsequently purchased 
a copy. 

Yesterday I received 
my copy of PrintScreen 
from Sydney User’s 
Group and was interest¬ 
ed to read the MS-DOS 
6.2 review. At the end of 
the article, it was 


disclosed that it can be 
downloaded free of 
charge from the 
Microsoft Bulletin 
Board in Sydney. 

I’m angry that I’ve 
supported Microsoft 
over the years, only to 
pay for something that 
should have been 
distributed free to all 
who purchased MS- 
DOS 6.0. In the last 
month I have purchased 
MS-DOS 6.0, MS-DOS 
6.2, Visual Basic and 
Visual C++ and I was 
thinking of buying Word 
6.0. What is my loyalty 
worth to Microsoft? 
$18.00,1 Guess. 

Gary Butler, 
Wfoodbine, NSW 

Microsoft replies: 

The MS-DOS 6.2 Step- 
Up was available in 
two ways: as a disk set 
with an RRP of $22.50 
or as a download from 
the Microsoft Download 
services board for 
people with modems. 

We expected the vast 
majority of people to 
use the disk option 
since not everyone has 
a modem and the disks 
were easily obtainable 
through resellers. 

Please remember that 
although the Download 
service does not charge 
for connect time, 
Telecom do; as 
Woodbine is outside the 
Sydney metropolitan 
area you would have to 
pay STD charges. If all 
went to plan, download 
times would range 
from 893 minutes 
using a 300bps modem 
to 27 minutes using a 
9600bps modem. 


4 



Save money. 
Save time. 

Solve problems. 


No matter what you want from your 
computer, the Microsoft Communique 
customer program makes it easier. 

Communique members are eligible 
for a range of exclusive benefits to make 
their jobs easier. Information and know¬ 
how to keep them ahead in everything 
they do. 

So if you’re not already a member, 
join today for only $40 per year. Just 
complete and return the form on the 
reverse side of this page. 

And at the same time, take advant¬ 
age of another great program. It’s your 
chance to upgrade your existing software 
and experience the future in computing 
from Microsoft. 

If you own one of the many applica¬ 
tions listed, we offer affordable upgrades. 
Plus, if you’re a Communique member, or 
join today, you’ll receive a discount of up 
to $30 on each application upgrade pur¬ 
chase. 

Just one more benefit of Microsoft’s 
most valuable program, Communique. 


Join now. 







Priority Sales Information Centre 
Hotline 


Up to $30 discount on 
Microsoft application upgrades 


Annual subscription to 
Communique magazine 


Quarterly Tips & Techniques 
supplements 


Substantial discounts on 
selected industry events 


Regular exclusive offers on 
Microsoft seminars and events 


10% discount on all Microsoft Press 
books at Dymocks nationwide 


Discounts on Microsoft training 
:ourses from leading training centres 


Special offers on computer 
magazines and reference books 


Exclusive member 
promotions 







Adelaide Access Users Group 

Meetings are held on the first 
Monday of every month at 6.30pm. 
Contact Rick Rofe 
on (08) 287 1470 

The Australian Windows 
Users Group (AWUG') 
Victorian Chapter 
Meetings on the third Thursday of 
each month at 7/468 St Kilda Road, 
Melbourne at 5.50pm. 

Contact Nigel Harris 
on (03) 368 2808 
or fax (03) 368 2423 

Brisbane Windows 
Users Group 

Meets to discuss Microsoft 
Windows and Windows applications 
on the third Thursday of each 
month at 7pm, Theatrette, 
Woolloongabba, Brisbane. 

Call John Massey 
on (07) 899 1956 

CLUES 

The C User Group meets on the 
first Tuesday of each month at 
Microsoft Offices, 65 Epping Road, 
North Ryde at 7.00pm. 

For more information, 
contact (02) 540 3154 

LAN Manager User Group 
Meets at 6.30pm on the second 
Wednesday of each month at the 
Crows Nest Club, 31 Hayberry 
Street, Crows Nest. 

Contact Martin Fisk 
on (02) 391 0525 
or fax (02) 301 0566 

Perth FoxPro User Group 

Meets monthly on alternate 
Mondays and Wednesdays, 7pm at 
Department of Neurosurgery, Sir 
Charles Gairdner Hospital, Verdun 
Street, Nedlands. 

Contact Danielle Dinse 
on (09) 346 2172 
or fax (09) 346 3824 

The Melbourne FoxPro 
Developers ’ Network 

This group meets on every second 
Wednesday at 6pm at Tupperware, 
465 Auburn Road, Hawthorn. 
Contact Dan Weinnstein 
on (03) 429 8780. 



Sydney Windows User Group 

Incorporates Excel and Word for 
Windows User Groups. SWUG 
meets on the first Wednesday of 
each month at Level 6, 

4 Help Street, Chatswood. 

Free membership. 

Contact David Drane 
on (02) 878 3741 

Sydney PC User Group — 
Visual Basic SIG 

Meets every first Thursday at 6pm 
at the NSW Teachers’ Federation 
Meeting Rooms, Level 2, Cnr 
Bathurst and Sussex Street, Sydney. 
Contact Faye Martin 
on (02) 971 6761 



Adelaide PC Users Group 
Meets every second Tuesday at 
7.45pm at Devon Park Senior 
Citizens’ Hall, 7 Cavendish Ave, 
Devon Park. 

Contact Trevor Dawson 
on (08) 479 408 
or fax (08) 479 227 

Brisbug PC Users Group Inc 
Meets every third Sunday at 12 noon 
at QUT Kelvin Grove, Victoria Park 
Road, Kelvin Grove. 

Phone the Brisbug office 
on (07) 201 5005 

Computer Club ofWA [Inc] 

Meets every first and third Tuesday 
at Willeton Senior High School 
at 7.30pm. 

Contact Tom Lee 
on (09) 332 6374 

Melbourne PC Users Group 

Meets on the first Wednesday of the 
month at 6pm. The venue is Clunies 
Ross House, Parkville, Melbourne. 
Contact Janet Henstock 
on (03) 699 6222 

Melbourne PC Users Group 
Special Interest Groups 

There are 28 Melbourne PC User 
SIGs currently operating. 

Contact the Melbourne PC Users 
Group SIG on (03) 700 1566 



PC’94 

The PC ’94 premier trade 
show will be held at the 
Sydney Darling Harbour 
Exhibition Halls from March 8 
to 11. The show features 
international exhibitors from 
all over the world, many of 
whom will be unveiling new 
products for the first time. 

Opening times are 9am to 
5.30 pm. Under 18s not admit¬ 
ted. For further information 
contact the Australian 
Exhibition Services on 
(008) 335 010 
or fax (03) 867 7981. 



PC Users Group—Main 
Meeting and Windows 
Special Interest Group 

Main Meeting on the first Tuesday of 
each month at 6pm; Windows 
Special Interest Group meets at 
6pm on the fourth Tuesday at the 
NSW Teachers’ Federation 
Auditorium, 300 Sussex Street, 

Contact general enquiries 
on (02) 313 8021 

South Australian PC Users 
Group Inc 

Meeting 7pm, Friday 25 March, 
Adelaide High School, West Terrace, 
Adelaide. 

Contact Rod Spinks 
on (08) 242 1691 

The PC User Group of Logan 
The Group meets at 2pm on the 
first and third Saturday of each 
month at the Kingston School of 
Arts, Mary Street, Kingston. 

Contact Peter Incoll 
on (07) 208 2332 



Apple User Group Sydney 
Apple meetings are held at 6.30pm 
on the second Monday of each 
month. Held at the Stephen Roberts 
Theatre, Sydney University. 

Ring Tony Szabo 
on (02) 971 0871 

Macintosh User Group 
Sydney 

Macintosh meetings are held at 
6.30pm on the first Monday of each 
month, at the Stephen Roberts 
Theatre, Sydney University. 

Ring Tony Szabo 
on (02) 971 0871 

Victorian Mac Users Group 
Meets on the first and third 
Mondays of the month from 6pm. 
at Apple Melbourne, Second Floor, 
55 Southbank Boulevard, 

Melbourne. 

Contact the Administrator 
on (03) 654 7322 
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Microsoft Fortran 
PowerStation 32for 
Windows NT 

This latest tool is designed to 
allow easy development and 
migration of Fortran code from 
main and mid-range computers 
(including UNIX and VMS) onto 
a true 32-bit platform. 32-bit 
memory address allows devel¬ 
opers to take advantage of the 
complete range of memory on 
the PC, while 32-bit memory 
models allow the addressing of 
up to 2Gb of memory addresses 
per process. Fortran 
PowerStation represents a 
cheaper option when running 
Fortran applications. 

The Microsoft Fortran 
PowerStation 32 for 
Windows NT is available 
now from resellers priced 
$1,149 RRP. 



Multimedia Schubert: 
The “Trout” Quintet 

This latest in the musical 
multimedia titles allows users 
to er\joy and learn about com¬ 
poser Franz Schubert and one 
of his most popular works, The 
“Trout” Quintet. 

Originally authored by 
American music critic Alan Rich, 
Multimedia Schubert features 
die following key sections: 

• Pocket Guide: a single screen 
overview of the entire piece, 
enabling the user to instanta¬ 


neously hear any individual 
section of the quintet 

• A Classical Background: an 
exploration of the musical 
currents which influenced the 
creation of the “Trout” 

Quintet using examples from 
the quintet and other works to 
illustrate the general concepts 

• Close Reading: continuous 
real-time commentary to 
accompany the performance 
of the quintet, with ample 
opportunity for users to 
search and browse as desired 

• Inside Schubert an examina¬ 
tion of Schubert’s life and 
times which enables users to 
relate those circumstances 
to the creation of the quintet. 

Multimedia Schubert will be 
available from resellers in 
March, for $115. Academic 
Edition available for $69. 

Microsoft SQL Server 
for OS/2 version 4.2b 

Microsoft has released an 
updated version of SQL Server 
for OS/2. The release, referred 
to as 4.2b for OS/2, remains a 
Id-bit OS/2 application but is 
more consistent with Windows 
NT. It can be used equally well 
on either 16 or 32-bit OS/2 
platforms. This software will 
supersede older OS/2 server 
packages. 

The following versions of 
SQL Server for OS/2 4.2b 
are available from resellers 
now: Unlimited users 255 
connections priced $12,565 
RRP; Workgroup 10 users 
25 connections priced 
$4,695 RRP; Departmental 
Upgrade for Unlimited user 
4.2 owners priced $320 
RRP; Workgroup Upgrade 
for 10 user 4.2 owners 
priced $320 RRP; 
Departmental Upgrade for 
Unlimited user l.x owners 
priced $2,465 RRP; Work¬ 
group Upgrade for 10 user 
I .x owners priced $920 RRP. 



Microsoft 
Visual C++ 1.5 

Visual C++ 1.6 is a frilly 
Windows hosted C/C++ devel¬ 
opment environment With all 
the power of the previous 
versions, it is tightly integrated 
with the Microsoft Foundation 
Classes (MFC) to provide the 
quickest, most productive way 
to develop Windows and MS- 
DOS applications. 

Visual C++ 1.6 now 
includes MFC 2.6, incorporating 
classes for ODBC and OLE 2.0 
and approximately 27,000 lines 
of C++ to make implementation 
of OLE and ODBC easier. It also 
incorporates Wizards and 
fourth generation Microsoft 
code optimisation technology. 
Microsoft Visual C++ 1.5 
Full Retail on CD-ROM only, 
priced $855 RRP; Visual 
C++ 1.5 16/32-bit Suite 
$1,070 RRP; both are now 
available from resellers. 



Microsoft Office 4.2for 
Windows and 
Microsoft Office 
Professional 4.2 for 
Windows 


Windows NT 32-bit 
Applications Sampler 
CD 


Microsoft FoxPro 2.5 
for the Macintosh 
Professional Edition 
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Windows NT 32-bit 
Applications 
Sampler CD 

The Win32-bit Applications 
Sampler for the Windows NT 
platform includes 63 Win32 
applications from Microsoft 
and several third party vendors 
including 31 Win32 applications 
for the x86-based PC, 10 Win32 
applications for MIPS RISC- 
based PCs and 12 Win32 appli¬ 
cations for the DEC Alpha- 
based PCs. 

The sampler available on 
CD-ROM includes: 

• a wide variety of applica¬ 
tions and application devel¬ 
opment tools 

• a multimedia introduction, 
which contains a slideshow 
and accompanying audio clips 
which detail key features 
offered by Windows NT 

• an online copy of the 
Windows NT Answer Book 


• video clips of Windows NT 
demonstration 

• a computer-based training 
course from Microsoft 
Educational Services. 

The Windows NT 32-bit 
Applications Sampler CD is 
available free of charge to 
all users who own a copy of 
Windows NT or Windows 
NT Advanced Server. 
Contact Sales Information 
Centre on (02) 870 2100. 

Microsoft Office 4.2 
for Windows and 
Microsoft Office 
Professional 4.2 
for Windows 

Microsoft Office and Microsoft 
Office Professional, the collec¬ 
tions of full-featured products 
which work alike and work 
together, are now available 
complete with PowerPoint 4.0. 

PowerPoint 4.0 features 
new IntelliSense, Wizards and 
ToolTips, and seamlessly shares 
tools and data with the other 
Office products — Word 6.0, 
Excel 6.0, Mail client licence 3.2 
and (in Office Professional) 
Access 1.1. 

NOTE: customers who have 
bought version 4.0 of either 
Office or Office Professional 
will automatically upgrade to 
version 4.2 once they have 
received their FREE 
PowerPoint 4.0 upgrade. 
Microsoft Office is priced 
$1,095 RRP, Office 
Professional is priced $1,210 
RRP; both are available in 
March from resellers. 

Microsoft FoxPro 2.5 
for the Macintosh 
Professional Edition 

Microsoft FoxPro 2.6, the easy- 
to-use, powerful database 
application developer is now 
available as a Professional 
Edition for the Macintosh. 



FoxPro 2.5 Professional 
tools include Trace and Debug 
windows, Project Manager, 
Menu Builder, Screen Builder 
and Report Writer. Handy tools 
for users make it easy to 
perform complex database 
tasks without programming 
The Professional Edition 
also contains: 

• Distribution Kit: allows 
royalty-free distribution of 
FoxPro applications 

• Library Construction Kit 
allows users to tap into C 
code and call the FoxPro 
API 

• Client-Server Connectivity 
Kit: allows users to create 
client-server front ends for 
SQL databases. 

FoxPro 2.5 for the 
Macintosh Professional 
Edition is available for $989 
RRP from resellers in 
January. Standard Edition 
available for $ 149. 


JRlPRO 
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Exclusive new 
support offer for 
Communique 
members 

Last year, Microsoft put in 
place new support charges for 
all callers to their Product 
Support group: the cost of 
resolving a Desktop incident 
through Product Support is $35, 
while resolving a Professional 
incident costs $200. 

In response to feedback 
from Communique members 
who were unhappy with 
exisiting support charges, 
Microsoft is offering the follow¬ 
ing charges exclusively to 
members: support incidents 
are now available at $25 for 
Desktop and $100 for 


PC’94 promises 
to be the ‘biggest 
and best yet’ 

This year sees the 22nd 
PC’94 show open in Sydney’s 
Darling Harbour which, accord¬ 
ing to exhibition director 
Gabrielle Stephens, is looking 
to be the biggest and best. 

“We’ve completely sold out 
of exhibition space,” said Ms 
Stephens, “the three halls are 
chock-a-block with exhibitors.” 

The largest computer 
exhibition in Australia, PC’94 
boasts all the big names in the 
computer industry, many of 
whom will be unveiling new 
products for the first time. 
Microsoft, Apple, IBM, Lotus, 
Hewlett Packard, Canon, 
Toshiba, Compaq, Claris, and 
Sony are all exhibiting. 

In addition, this year’s show 
will be featuring specialised 
areas, including stands dedicat¬ 
ed to multimedia, communica¬ 
tions, and office products. 


“The PC show is seen as an 
important computer show 
because it kicks off the new IT 
year,” said Ms Stephens. “Last 
year’s exhibition attracted over 
53,000 visitors, and we’re 
expecting the same this year.” 

Aimed at buyers from all 
backgrounds, across a variety 
of platforms, entry to PC’94 
costs $15. The show runs from 
Tuesday 8 March until Friday 11 
March. Please note, under 18s 
are not admitted to the show. 

Contact Australian 
Exhibition services on (008) 
335 010 or fax (03) 867 7981. • 


In addition, Microsoft says 
it will continue to improve its 
range of free information and 
support services to customers. 

Communique members 
who joined before September 
301993, still have their 5 Call 
Packs (or 10 Call Packs for 
corporates) to use, giving them 
free support for Desktop 
products. 

Of course, assistance on 
Professional products is avail¬ 
able now at the discounted rate 
for all Communique members. 

For more information on 
this new support, phone (008) 
636 454 outside Sydney or (02) 
870 2131 for Sydney callers. • 


Handling charges 

Owing to increased handling costs, Microsoft regrets it is 
obliged to charge a $9.95 postage and handling charge on all 
products ordered from Microsoft Services as of April 11994. 
(Note, charges are subject to change without further notice.) 

For Communique members, however, the charge is 
waived on all purchases exceeding an order value of $100. 


Dissatisfaction with 
service concerns 
Microsoft — “but 
we’re working on it” 

In a January edition of the 
Sydney Morning Herald, 
journalist Gareth Powell 
reported he’d had a ‘singularly 
horrid experience with the 
Microsoft Help line’. 

“Yes, we’re taking heat 
from customers,” said Pam 
Seccombe, Microsoft cus¬ 
tomer loyalty manager, “and 
quite rightly so. If customers 
are unhappy because of 
queues then they’re right to 
complain — and right to keep 
on complaining until we get it 
sorted out!” 



Pam Seccombe 


Microsoft is not unaware 
of the criticism it receives 
over customer service. Some 
people say they are most 
dissatisfied with the time it 
takes to get through to 
Microsoft, getting lost in the 
telephone network or waiting 
interminably to connect up 
with Sales Information or 
Product Support. 

Ms Seccombe, together 
with new technical services 
director, Greg Buchanan, 
head up a team which has 
been consistently monitoring 



customer response to both 
Product Support and the Sales 
Information Centre. 

“Monitoring tells us where 
we’re going wrong, but also 
where we’re going right. It’s all 
a learning curve, and I’m 
pleased to say that since 
October, we’ve started to see 
real changes on two fronts.” 

According to Greg 
Buchanan, customer satisfac¬ 
tion has improved in terms of 
the quality of service offered, 
and in the perceived helpful¬ 
ness and friendliness of call 
operators at Microsoft, 
especially in Product Support. 

“We’ve also identified a 
bottleneck area,” said Mr 
Buchanan, “which was occur¬ 
ring in the Support Sales 
Group.” 

All people wanting sup¬ 
port but who have yet to enter 
into a support contract — 
which is everyone making 
their first support call — go 
through to the Support Sales 
Group. Here they’ll buy their 
contract and receive a unique 
PIN number. 

“It’s ‘guilty as charged’ 
here, I’m afraid,” said Mr 
Buchanan, “the waiting times 
to reach the Support Sales 
Group have been pretty awful 
in some cases. But once 
you’ve got your PIN number, 
you bypass the Sales Support 
Group and go straight through 
to our Product Support teams 
— where average waiting 
time is down to just 30 
seconds.” 

Graphs of queue times 
in Product Support show a 
steady decline from an 
average of 173 seconds on 
October 5 1993, to 29 seconds 
on January 191994. Similarly, 
there has been a steady 


decrease in the percentage of 
people who’ve got fed up with 
waiting and hung up. These 
stood at just three per cent in 
the middle of January 1994. 

And, average queue time 
in Sales Support Group is now 
only 55 seconds. 

Microsoft has been 
receiving positive responses 
with its latest service innova¬ 
tion, the HotFAX automatic 
fax-back system. “The popu¬ 
larity of HotFAX really caught 
us unawares,” said Pam 
Seccombe. “Customers 
obviously like the flexibility 
this service offers. Again, it’s 
the learning curve thing.” 

Now Microsoft is directing 
the positive aspects of this 
and the Product Support 
experience to improve cus¬ 
tomer service from the Sales 
Information Centre — which 
has been another source of 
complaint from customers. 

“Whether you wanted to 
place an order or ask a ques¬ 
tion, callers were being 
directed into the one queue. 
Now through a Voice 
Response Unit, similar to 
what we have in HotFAX, 
customers can choose from a 
number of options and get 
through to one of several 



Greg Buchanan 


representatives. Instead of 
one big highway, there are 
several traffic lanes. 

“We’re committed to 
making it easier, and we have 
to do just that. We’re putting 
on additional staff, expanding 
the services from HotFAX into 
customer ordering and we’re 
also looking to provide 
enhancements for our 
Communique members [see 
news story on opposite page]. 
But thanks to all the input 
we’re getting — and yes, some 
of that ‘input’ has caused my 
telephone receiver to melt! — 
we can continue to streamline 
and improve.” 

Greg Buchanan believes 
an automated feedback line in 
place for customers to vent 
their opinions is very much a 
positive thing. “Feedback 
lines have proved very popu¬ 
lar in the past. 

“Now we want to give 
people a 24-hour open line to 
Microsoft, either to make 
suggestions or let off steam,” 
he said. 

“We’re not afraid to admit 
when things aren’t going to 
plan and we most certainly 
apologise to anyone who has 
had a bad experience — 
singularly or even doubly 
horrid! 

“But I think we’re on the 
right track. I believe we’ll get 
there.” 

Microsoft has set up an 
automated feedback service: 
while Microsoft is unable to 
respond individually to 
callers, customers are invited 
to call (008) 654 100 outside 
Melbourne or (03) 414 5214 
inside Melbourne to have 




Communique 

winners! 

Congratulations to the follow¬ 
ing members, who have won a 
Microsoft Flight Simulator 
leather aviator jacket: 

Roger Godfrey, 

Warrandyte, Vic 
Laurence O’Bree, 

Holt, ACT 
Andrew Leask, 

Brisbane, Qld 
Adolf Fickler, 

Canberra, ACT 
Robert Petch, 

Brisbane, Qld 
Geoffrey Homan, 

Mt Eliza, Vic 
Wayne Rogan, 

St Ives, NSW 
Rita Falzon, 

Sth Melbourne, Vic 
Rakesh Bhatia, 

Carlingford, NSW 
Andrew Norris, 

Tambellup, WA 
Frank Johnson, 

Frankston, Vic. 

Congratulations also to the 
following, who won a trip to 
Sydney to attend both the 
seminar and a VIP evening with 
Bill Gates: 

Johann Bachmann, 

Belrose, NSW 
Ria Percival, 

Gowrie, ACT 
Gillian Haydon, 

North Adelaide, SA 
Robert Nagy, Darwin, 

NT 

Mark Robertson, 

Springwood, Qld 
David Hatcher, 

East Fremantle, WA 
Mark Pekkarinen, 
Ringwood, Vic. 

David Sice, 

Launceston, Tas 
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On Thursday February 3, 

Chairman and CEO of Microsoft, 

Bill Gates, spoke to over 5,000 
Australians at the Sydney Opera 
House. In addition to demonstrating 
the latest Office 4.0 produets (which 
we will be covering in a forthcoming 
issue), he took time to elaborate on 
where he sees technology leading us 
over the coming years. 

Here, we reproduee edited eoctracts 
from the two hour event. 


L GATES 


Good morning, it’s great to be here in Australia! 

I’ve often stayed at the hotel over on the har¬ 
bour, and looked over at the Opera House and 
wondered what goes on in here. And now I know — 
computer demonstrations. 

It’s been so exciting to be part of the computer 
industry because of this idea of a computer on every 
desk in every home. In turn, this idea has driven 
many computer companies to make software and 
hardware cheaper, easier and better. 

Before we get to today’s applications, I want to 
look at the progression we’ve gone through with the 
applications of the past. 

In 1981, personal computing took a big step 
forward when we moved up to 16-bit microproces¬ 
sors and lots more memory. After 1981, work began 
on the next generation — the graphical generation 
— when we saw the introduction of Apple’s 
Macintosh, the first machine to be designed around 
the graphical interface. 

But it wasn’t until 1990 that all the elements 
came together, the 386 computer, the VGA display, 
and products like PageMaker and Excel. If you used 
Windows before 1990, you can count yourself as a 
real pioneer—the graphics weren’t good, and 
frankly there weren’t a lot of applications available. 

Now we believe the third generation of applica¬ 
tions is starting to come out, and we’ve marked this 





year as a milestone in application development. 

The differences are not as visual as those between a character-based applica¬ 
tion and a graphical-based one. Here, the key differences have to do with integrar 
tion, turning the application into what we call an information-centric platform. 

We have a new level of integration termed Object Linking and Embedding, or 
OLE, which allows us to move information around very easily. Through this, 
we’re finally tearing down the wall which has divided productivity applications 
and custom developed applications. Now you can use the applications as the 
foundation for doing specialised work. 

Microsoft’s first implementation of this new generation of products is called 


...in his own w 


Office 4.0. 

[Gates approaches a computer linked up to overhead screens and proceedes 
to demonstrate the integrated applications within Office 4.0. Over the course of 
the demo, he constructs a company report in Word 6.0, then drags a live Excel 
5.0 chart into the document; he mails a chart to an excecutive, and later turns the 
whole report, automatically, into a series of slides in PowerPoint 4.0. ] 

Re-thinking applications 

Office 4.0 is not just a marketing notion which provides you with multiple 
applications at lower costs. It’s a technical integration of products brought 
together in a very new way. 

A key milestone is getting rid of the idea of individual applications; making it 
so that when you think about a task, you don’t have to think ‘well, the graphic is 
in that Excel file, the document is in that Word file, the schedule is in that Project 
file.’ Instead you should say, ‘OK I have a place where Fm keeping information’. 

Say it’s a Word document. This is a place where you can also work on Excel 
sheets, graphics, and project tables. As you work with those elements, you 
always think of yourself being inside that document — because the information, 
rather than the application is the centre of your activity. 


The system knows this, so as you select different 
types of information in that document, it must 
automatically call in the right tool for that type of 
information — but it leaves the document up there 
on the screen so it’s all kept in context. 

The industry terminology for this is object 
orientation. Those pieces of information are objects. 
It lets us mix objects of any type. It also means we 
can create custom applications because we have a 
standard way of getting at the applications and 
calling them with any object-oriented language. 

As to the future, we’ll continue to enhance at all 
levels. Hardware will get faster, we’ll see flat screens 
and wireless connectivity. Today, CD-ROM is catch¬ 
ing on, people are building great [multimedia] titles, 
rich in content, and in a few years the majority of 
computers will have CD players. 

Software must keep up with this. 
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We’re building the next version of 
Wmdows — we call it Chicago — which 
we expect to release next year; it will be 
an update on Windows 3.1 and Windows 
for Workgroups. 

It’s a very exciting release in a num¬ 
ber of ways. 

We have what we call “plug and play’; 
if you buy a new peripheral, you won’t 
have to worry about editing your configu¬ 
ration files; and we have a feature which 
I know some people might like — finally 
we’ll be supporting long file names. You’ll 
no longer have to make up complicated 
acronyms for the work you’re doing! 

We’re also bringing the idea of work¬ 
groups right into the centre of the sys¬ 
tem. Instead of having a separate Mail 
Manager, we’ll take the Program Manager 
and the File Manager, and integrate them. 

So, when you’re moving files around, 
you’ll move them in the same way you currently move your messages around. 
You’ll be able to mix them together — totally flexible and far easier. 

The best of all worlds 

The high-end of our strategy is Wmdows NT. Windows NT is causing dramat¬ 
ic changes in the industry. In the past, it was easy for people to pick up the PC 
and see something which was low-end, low cost and open, but not powerful 
enough for workstation or mini-applications. 

But, with the advent of high-end 486 chips and now Pentiums, these PCs are 
actually faster than workstations. With the addition of the Wmdows NT operat¬ 
ing system, we can have the best of both worlds. The best of the PC — lots of 
hardware and software choices — and the best of high-end computing with its 
power, richness, speed and reliability 

It’s coming together as a very important platform, in fact, as the powerful PC 
moves up and up, it will re-define all the computing tasks in that area 

We will be building applications, not only for today’s Windows NT, but also 
for the next major generation of operating systems—which at present is called 
‘Cairo’. If you have information all over the world, Cairo will automatically move 
that information to where it’s needed. You won’t have to think about it 

In the meantime, I want to emphasise our commitment to the Apple 
Macintosh. 

It’s the only platform besides Windows which sells in high volume. We’ve 
been there from the very beginning, taking lull advantage of it, and today we’re 
having all the Office applications ported over to the Mac. 

In fact, in just a few months time we’ll have these applications working not 
only for today’s Mac, but also for the PowerPC Macintosh, which Apple is 
working on right now. 

Another area we’ve been working in, which I think is very exciting, is taking 
the power of chips and software and building them into office equipment. 

Essentially, we want to advance the process you have to go through today. 

If you want to negotiate a contract with another company, you can end up 


faxing documents around, 
using couriers, and re¬ 
entering text. Faxes are not 
very secure — you’re 
forever wondering ‘did my 
fax get there?’ 

It should work this way: 
as soon as you finish 
working on that document 
on your PC, you mail it off, 
it arrives at the other PC in 
editable form, completely 
secure, you get an acknowl¬ 
edgment that it arrived, the 
receiver simply annotates it 
and you can see the 
changes they made when 
they return it to your PC. 

To make sure that 
happens, we need to get a 
little bit of extra software 
into the fax machine — we call it the ‘Microsoft At 
Work’ software. It brings an immense number of 
benefits. You can check your fax machine to see if it’s 
working, you can update the phone lists, the dialling 
algorithms, even get a log of how it’s being used. 

Likewise we’re integrating fax with copiers. You 
will no longer think of them as separate devices. You 
can sit at your desk, ask for copies to be made, see if 
there’s any problems, see what the queues are like 
— and it’s all a lot easier than working with the 
control panels these devices have today. 

We’re working with all the leaders of office 
equipment like Sharp, Ricoh and Xerox, who have 
agreed to build the software into the next generation 
of Office devices. 

Frontier highways 

Now, there remains a lot of frontiers to be 
conquered. 

The original vision of a PC on every desk in 
every home has still to be achieved, because we 
have to make it easier. Voice recognition, text 
understanding, ‘agents’ which will find things for 
you — we’re investing in all these things today, as 
are many other companies. 

They’ll reshape the computer, but in an upwards 
compatible fashion. When we went from MS-DOS to 
Windows, you didn’t give up your applications; in 
the same way, we’ll move forward from Windows 
and you’ll be able to cany all your applications 
with you. 
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The thing people talk about most these days is 
the information highway. I’m one of the biggest 
believers in the opportunities this technology 
presents. 

In the future, computer systems will become 
more and more connected together to form this 
highway. There’s talk about the incredible effect 
high speed connectivity will have, allowing people 
to collaborate and work together as a group. 

It’s a whole new way of communicating: it 
allows you to find people with common interests, 
you can interact and learn things, you can make 
plans with other people. Before you buy say, a new 
car, you can ask your friends for their opinions, look 
at reviews, move around in the system, enquire and 
learn. 

Medical diagnoses — you could type in your 
complaint to a doctor no matter where you or that 
doctor are located and have the information from 
that doctor come right up on your screen. 

I want to give you a quick glimpse of how I think 
we can move towards this technology, and make it 
very easy to use. I’ll demonstrate a system, which 
would run on your TV, which I can control with a 
simple game console. 

[Gates refers to a large overhead screen relaying 
his interactions with a ‘television’ system of the 
future; he holds a small console similar to those 
supplied with computer game systems] 

I’m not just talking about a 500 channel TV 
system; I’m talking about a home system which 
allows anyone to do exactly what they want. 

It’s very natural, I just surf around through the 
different shows on the channels. 

[Flicks through a number of channels much as 
you would on a remote television] 

Now, some shows I bring up have a little icon 
which indicate I can do more than just watch the TV 
show. Here’s a baseball game playing — I would 
have brought a cricket game to Australia but I 
couldn’t get the special recording — it’s our local 
Seattle team playing. 

If I ask to see the current score, I push a button 
and there, it comes up. 

[The picture divides into a series of windows — 
the game is still playing in the largest window, but 
text information has appeared in two others; there is 
a mouse pointer on the screen] 

If I want to see the statistics of the different 
teams, or the person who’s up to bat, or who’s at 
south field, I can point at them and get the informa¬ 
tion. And the whole time I’m still watching the game. 


I can decide to buy tickets to a future game. 

[A new Window containing ticketing information replaces the one containing 
player statistics], I can pick a date on the calendar here, I can point to the empty 
seats in the stadium and select where I’d like to sit; I can select the number of 
tickets I want, and it all gets confirmed here in the system. My credit card is 
charged, and it tells me the tickets will be sent to my address. 

At any time I want I can go back and watch TV in the normal manner. 

So, here I am, flicking through a lot of different channels. 

Easier than VCR 

Here, I’ve got MTV. [Screen is playing the latest pop video from ‘10,000 
Maniacs’] 

Again, I’m told its another interactive channel by the icon — so I click, and I 
can see the name of this particular song, the name of the artist, the name of the 
particular album. Maybe I want to know what are the words to the song — so I 
ask for lipsync. [Words of the song run along the bottom of the screen] This way 
I can see if they really are making fun of my generation. 

I can get the address of the fan club, I can buy t-shirts, I can buy the CD, I can 
book tickets for the concert. I get a lot of new capability here. 

It’s not just about entertainment, for example there’s shopping. [A screen 
appears showing a graphic of a small row of shops] Any type of merchandise 
could be here. I’ll go into this toy store, [a screen containing a range of toys 
appears] find what’s available, and, there — I see the toy I want. 

Say I want this Batman figure here, I get a description and picture of the toy, 
— see, I can rotate the picture — and go ahead and make my order. Again, it’s 
put on my charge card or put on my bill. 

Although I’ve only touched the surface here, I hope I’ve given you a sense 
that this is not going to be hard to use. It’s certainly going to be easier to use than 
a video cassette recorder or a PC. We can ease people into it. 

Behind what I’ve shown you lies a lot of Windows technology; we’re spend¬ 
ing over $100 million a year moving towards this future. 

The computers we use in business, at home or in our den, all of those com¬ 
puters will be able to work together. We’re really going to be able to break down 
barriers — geographical barriers — where we’ll be able to stay at home and 
work, be able to collaborate with companies in other countries. 

The whole way we organise activities may change. For instance, we might 
express our political opinions very much in real time, almost like direct democ¬ 
racy. As a politician gives a speech, everyone could give their immediate 
approval — or otherwise. 

We call this information at your fingertips. It means businesses can start 
working right now with a standard suite of software and start thinking about 
how to use electronic mail — to change their business processing and strength¬ 
en their relationships between groups of their companies and their customers. 

The technology is here today. People who offer products or create entertain¬ 
ment software are getting involved in pilot tests; we’re already talking with other 
companies on how we can do tests here in Australia 

It won’t happen overnight, it could take as long as a decade. But it was the 
same with the vision of the graphical user interface, or the vision of the CD. 

I hope you can get a sense of why I’m so excited about my job — and why 
there are wonderful things we will be able to deliver to anyone who uses 
technology. 

Thankyou very much. • 
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Irrelevant nuisance or safeguard against free-loading? 
Many of us tend to pass over the subject of copyright, but 
there are good reasons to appreciate why it’s there and 
how it operates. 



KNOW YOUR 

© O P Y 
RIGHTS 


You’ve no doubt heard of the term ‘small print’. Chances are, if you search 
through that seven point text you’ll find the word ‘Copyright’, sometimes accom¬ 
panied by a small ‘c’ enclosed by a circle. 

Advances in computer technology have meant it’s never been easier to 
reproduce the work of others, and likewise, it’s never been easier (or more 
lucrative) for ordinary people to create original work of their own. 

Copyright is there to protect the work, or ‘intellectual property’, of people 
who have spent time creating something original — including music, film, 
design, literature, poetry, art, text, photographs and computer programs. 

You may be surprised at the number of works protected by copyright The 
Australian film Careful, He Might Hear You ran into trouble in the US when the 
producers inadvertently breached copyright laws. They were unaware that the 
song ‘Happy Birthday’ is protected by copyright in America and infringed on 
copyright the moment they used the song in one scene without permission. As a 
result, further distribution of the movie came under threat 

If you’re producing a piece of work for sale in any form and have drawn on 
outside material without the permission of the copyright holder, you are proba¬ 
bly breaching copyright laws. Even outside commercial publication, if you use 
an image in a presentation, use copyrighted text in a letter, copy material from 
another party’s efforts or even make an extra copy of a computer program for a 
friend at work, you may be infringing copyright. 

Unfortunately, it’s relatively simple for users of PCs and Macintoshes to 
inadvertently break copyright law. Because a computer can be used to digitise 
images, text, sound and video, it is more than a simple copying mechanism. The 
computer also acts as a distribution mechanism, and today, material can be 
shared with users on the other side of the world through electronic communica¬ 
tions, modems, networks, and BBSs, all at the touch of a key. Each of these 
copies are potential infringements of copyright. 

The music publisher Frank Music is currently suing the online information 


service CompuServe over a 1955 song by British 
singer, Jimmy Young. The song was one of many 
digitised and stored in the MIDI/Music Forum by 
users of CompuServe. This is clearly a copyright 
infringement by the individual who digitised the 
recording in the first place, but the courts must 
determine the degree of responsibility attached to 
CompuServe. 

In such an environment, tracking down the 
individual who produced the first copy is particular¬ 
ly difficult — the copy may have passed through 
countless hands before the copyright holder notices 
what’s going on. In some cases, subsequent users of 
copied products — even those who had nothing to 
do with the making of the original copy — have 
been found to be commiting an offence under 
copyright law. 

The CompuServe case illustrates some of the 
problems with copyright today. If Frank Music is 
successful, a precedent will be set which may force 
similar bulletin board companies to police copyright 
themselves. 

But how do you determine if you’re infringing 
copyright? The law is out-dated and in need of 
amendment, so finding an answer may take some 
patience. 

None Dilanchian, a lawyer specialising in 
intellectual property with the Sydney law firm of 
Carroll & O’Dea, compiled the following checklist: 
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1. Is there copyright in the work being copied (ie copyright has not expired, 
the work is original and not in the public domain)? 

Most text, software, graphics, film, video, music, performance or sculpture is 
covered by copyright when it is first created. For example, the words of a pop 
song are copyright, so too is the arrangement and music, as is the actual perfor¬ 
mance in a recording. 

Since copyright aims to protect the financial rights of the author, the duration 
of the protection is usually based on the author’s life. For example textual 
material remains protected by copyright for the principal author’s life plus 60 
years after his/her death. 

Look for the copyright symbol. Although this is not an answer in itself, it 
does tell you someone claims to be the copyright owner and may try to assert 
rights against you if you reproduce the work without permission. 

The text of Shakespeare’s plays are no longer covered by 
copyright. However, the actual printed page of a 
Shakespeare play in your school textbook may be 
covered by copyright if it was published within 
the last 26 years. This copyright protects the 
layout and choice of fonts. 

Some work is placed in the public 
domain by its creator; public domain 
software (sometimes called shareware) 
falls into this category. True shareware 
can be freely reproduced without 
permission, but check that the soft¬ 
ware is shareware —just because 
software appears on a bulletin board 
does not make it shareware. 

2. Is an expression of an idea being 
copied — not just an idea? 

Copyright does not specifically protect ideas. 

It only protects particular expressions of those ideas. 

This again relates back to the original intent of the 

Copyright Act. It was not intended to restrict the flow of ideas but rather the 

author’s expression of those ideas. 

So, for example, the idea of painting a chair is not protected by copyright, 
however the particular painting by Van Gogh of a yellow chair is an expression 
of an idea which is subject to copyright. This of course means that it is legally 
OK to use other people’s non-confidential ideas but you cannot copy the way 
they have expressed those ideas. 

3. Is a substantial part of the work being copied? 

This is a classic question of degree. Quotations of text and small parts of 
other works can be used freely, provided you don’t copy a ‘substantial’ part — 
this is as per the Copyright Act which simply neglects to define what constitutes 
‘substantial’. 

The courts have given us some guidelines on what is substantial and what is 
not. It is not, for instance, just a question of quantity, but also quality — it seems 
that anything recognisable can be considered substantial. While it would infringe 
copyright to use a photograph of a car without permission, you might safely use 
a cutout of the wheel because it is not a ‘substantial’ part of the picture. 



For text, the guidelines seem somewhat looser. 
With the exceptions of song lyrics and poems, a few 
lines of text may be quoted verbatim. For long 
quotes you may need to seek the author’s permis¬ 
sion, and may be asked to attribute source and 
name of the author. 

Certainly, the courts also look less favourably on 
copying if it involves taking elements which are 
highly original. They also take a dim view of copying 
which degrades the original in some way or which 
uses the original to provide the infringer with a 
‘free ride’. 

It’s worth pointing out here that simply trans¬ 
forming the material from one form to another is not 

sufficient protection. As Noric Dilanchian notes, 
“If you take a photograph of a recently 
made sculpture without permission, you 
will be infringing on the creator’s 
copyright. The fact you’ve trans¬ 
formed the piece from three 
dimensions into two is not 
enough.” 

4. Does the copying fall 
within a “privileged exception’ 
— such as fair dealing, an 
express or implied licence 
permitting copying, or other 
defences? 

and 5. Have the limits of such 
exceptions and defences been exceeded? 

These questions relate to the ways in 
which you can use copyright material. Not every 
copy of a copyright work is an infringement of the 
author’s copyright. This is an example of the way 
copyright is a protection for the author of a work 
and not a punitive law. 

Copyright protection specifically exempts three 
areas of usage. You can copy material for research 
or private study, for criticism or review and for news 
reporting. Most library photocopiers have a copy¬ 
right notice setting out limits to lawful copying. 

These specific exceptions in the act are limited 
by the concept of ‘fair dealing’. You can make use of 
someone else’s material for any of these three uses 
provided you don’t, at the same time, harm the 
author’s ability to sell his or her work. So, for exam¬ 
ple, a court may look more favourably on wholesale 
photocopying of a book which is out of print than on 
the copying of one which is cheap and readily 
available. 
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There are two other ways in which you may lawfully make substantial copies 
of material. These are through implied licenses and express license. 

The idea of a licence is quite simple: like a piece of real estate, you may keep 
it, sell it or lease (ie license) it. The author may therefore license the use of his or 
her work. You may have seen magazine articles which end with a phrase such as 
“Unlimited verbatim copying of this piece permitted in any medium.” 

This is unusual, but most authors will allow re-use of their material provided 
an appropriate fee is paid. Often this fee is proportional to the amount of materi¬ 
al being used and also the amount the person doing the copying expects to make 
from the work. 

Finally there is the implied licence. Any work clearly intended to be copied 
carries an implied licence for any user who purchases the material. 

Templates in word processors and presentation graphic products come with 
an implied licence to copy, although in many instances the software publishers 
will deal with your right to copy these works expressly. 

If you have made a substantial copy of a work of copyright and you cannot 
show a ‘fair dealing’ in the work as those discussed above, there is a very good 
chance that you have infringed copyright. 

Copyright law places some emphasis on the question of commercial gain. If 
you’re not infringing copyright to make money, or using illegally copied works in 
the course of your business, you may not be prosecuted with any vigour by the 
copyright holder. But in recognition of the importance of copyright property, in 
recent years the Federal Government has substantially increased penalties for 
copyright infringement. 

Penalties for a first conviction, per item infringed, are $500 for individuals 
and $2,500 for companies. They are higher if films are involved. Subsequent 
convictions can attract further fines or six months imprisonment for individuals 
and a fine of $250,000 for companies. 

Readers can no doubt see for themselves how the area is fraught with 
potential confusion and grey areas. 

To deal with the whole issue of copyright in the digital age, several countries, 
including the US and Australia, have initiated reviews of their laws. In Australia, 
the Copyright Convergence Group is due to report to the Federal Government in 
the middle of this year, when it hopes to provide guidelines for the Federal 
Government on how the Copyright Act should be changed to deal with the new 
technology. 

As Noric Dilanchian has it: “In years to come the cause of international 
conflicts will be less about geographic territory and physical resources and more 
about assets in cyberspace, or electronic space. 

“The point is that the infrastructure of our national and global electronic 
economies will require the building of new tailgates and gatekeepers to be able 
to cope with the highwaymen of the electronic super highway. The implications 
are quite fascinating.” 

But is this one more example of impending control? Mr Dilanchian thinks 
not. “We all become highly emotional when our physical possessions are stolen. 
For support we turn to the police. But what support exists if non-physical or 
intangible assets are stolen? The place to begin is copyright law — without it, 
the electronic super highway of tomorrow will have few travellers.” 

Even if not perfect, copyright law is something we might all very soon have 
to become aware of. • 


Copyright Law and the 
Microsoft End User License 

The basic rule under copyright law, as it relates to 
computer software, is that you can do anything the 
Copyright Act or the software publisher says you can. 
Therefore, it’s important for users to read and under¬ 
stand what their rights and obligations are under the 
End User License Agreement (EULA). 

EULAs come with most widely available computer 
software and often allow you to use your software in 
ways not permitted by copyright alone. 

Along with a copyright claim, warranty information 
and your rights of replacement or return of the 
software, the Microsoft EULA contains a ‘use’ section. 
This sets out the ways you can use Microsoft software. 
Look for the following issues: 

1) In Microsoft applications 

The ‘80% rule' — the right for the primary user of 
the software to make a second copy for home or 
portable use. 

‘Concurrent use’ — network users need only buy 
as many copies of the product as there are likely to 
be simultaneous users on the network. 

Both these rights translate into considerable 
savings for the average user. 

2) In Microsoft systems, languages and games 
products 

Single user licenses — the user is permitted to use 
one copy per machine but note, keeping a copy on 
a server for the sole purposes of distribution of the 
software does not count as ‘use’. 

3) Microsoft mouse, mail products, languages 
Other special conditions may apply. 

Microsoft Legal Department encourages you to 

phone on (02) 870 2200 or fax (02) 870 2429 if you 
have any questions about software licensing. It also 
publishes a brochure which contains ‘plain English’ 
descriptions of standard licensing terms which 
are provided free of charge to users of Microsoft 
products. 

If you have any questions about copyright, software 
management or software piracy, you might also call 
the Business Software Association of Australia, 
on (008) 021 143. 
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The best way to get 
a 3-day growth? 



“Sure-Gro” didn’t work for me, so please send me 
further information on your Microsoft Courses. 


Attend a 
Poliak Partners 
Workshop 


If you want to grow your skills in 
Microsoft's leading PC software, 
particularly Excel 5.0 or Word 6.0 for 
Windows, take a one, two 
or three day training course with 
Australia's leading Microsoft training 
organisation, Poliak Partners. 

As a Microsoft Authorised Training 
Centre, we can offer Microsoft users 
1 the widest range of training courses 
anywhere. 


Excel 5.0 

MS Word 6.0 for Windows 

Managers.1 day 

Upgrade.1 day 

Conversion ....1 day/2 days 

Basics.2 days 

Intermediate.2 days 

Beyond the Basics*..2 days 

Managers.1 day 

Upgrade.1 day 

Comprehensive.3 days 

Intermediate.1 day 

Advanced*.2 days 

* Available April '94 


Mr/Mrs/Ms/Miss 
Title_ 


If you're looking for personal growth, try 
“Sure-Gro” or call us in your capital city. 


Organisation 
Address_ 


P/Code_ 

Phone_ 

Fax _ 

Complete this form and fax to 
Poliak Partners in your state. 


Sydney: 

Parramatta: 

Melbourne: 

Adelaide: 

Perth: 

Brisbane: 


Phone (02) 262 3777 
Phone (02) 6871977 
Phone (03) 866 2399 
Phone (08) 362 0662 
Phone (09) 333 4400 
Phone (07) 839 8244 


Fax (02) 290 3597 
Fax (02) 891 6420 
Fax (03) 866 2528 
Fax (08) 362 1530 
Fax (09) 333 4439 
Fax (07) 839 8283 



Poliak Partners 

Better trained 




































COMMUNIQATE 


Major Les Hiddins is perhaps better 
known as the The Bush Tucker Man. 
He’s the bloke who made the Akubra 
Sombrero famous, the one you can 
see cm ABC TV, camped out in the 
bush coaxing small animals and 
unlikely looking plants out of their 
niches — and then popping them 
into his mouth 

Can this be the same Bush Tucker 
Man who uses Visual Basic? 
Communique travelled to darkest 
Queensland to find out... 

Bush Tucker 
Basic 

Communique: We hear you’re using a comput¬ 
er to compile a 'bush tucker database’. 
Presumably it’s been a long time in the making? 

Hiddins: About 15 years! I originally started col¬ 
lecting data on edible plants and animals for the 
Australian army in 1970. 

I filed reports on thousands of species — names, 
physical descriptions, seasonal information, geo¬ 
graphical locations, nutritional value reports, plus 
photos and slides. By the time I retired from the 
army in 1989, I’d collected enough material to fill six 
or seven filing cabinets. Of course a computer would 
have been ideal, but the army wasn’t keen on giving 
computers to people like me, so I was stuck with the 
filing cabinets — all of which are in Canberra now. 
All filing cabinets go to Canberra It’s like the ele¬ 
phants’ graveyard — only for filing cabinets. 

Communique: So, what pushed you into using 
the computer? 

Hiddins: In 19871 started to put the information on 
the back of army maps —just ordinary army maps 
— as a survival resource. You turned the map over, 


and there on the back was a series of panels show¬ 
ing the food source. But they weren’t haphazardly 
placed, they actually corresponded to the area 
depicted on the other side of the map. 

Soldiers are prone to cut their maps into smaller 
sections containing only that part of the map they 
require, but by organising the information this way, 
it would be relevant — so, saltwater survival food is 
on the back of any coastal parts of the map. 

When I left the army two years later, the army 
decided it wanted another 700 maps. I put in a con¬ 
tract bid to do the job but realised I needed a com¬ 
puter to handle all the data. I used to do about two 
maps a day, but I had to complete the 700 in a year, 
so computerisation was clearly the only way to go. 

Communique: And so we have the database. 

Hiddins: I needed an exact program to do a job; I 
wanted to be able to click on a map of Australia, and 
ask “OK, now what species can I find here?” I’d be 
able to click on Cape Weymouth and call up all the 
edible plants and animals to be found there. 

And this is it. [Calls up a map of Australia on a 
486 desktop PC — the map is overlaid with a fine 
grid pattern] 

You see all those little squares — each one 
represents a map. That’s a 1:250000 scale map, and 
each of those is divided into six 1:100000 maps. 

It was built on a program called Toolbook which 
I first saw when I bought a copy of Wmdows 2.0. It 
came bundled with a run-time version of Windows 
because — I believe — Bill Gates had a hand in its 
design. Anyway, it was before Microsoft came out 
with its Wmdows database. 

Communique: But this species database pro¬ 
gram was designed by a third party using 
Toolbook. 

Hiddins: Right, I paid to have this built, by a 
company based in Townsville. I stoiyboarded it, or 
in other words, I outlined how I wanted the program 
to appear—large map, small scale maps, lists of 
species, menus and the like. 

But after a while, I started playing around with 
the program. I went into the menu commands and 
found I could build my own buttons and link them 
to different screens. 

That’s when I decided to construct my own 
database, separate from this one, specific to my 
interests. 
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Communique: Why separate? Couldn’t you write more data into this one? 

Hiddins: There are certain rules regarding software constructed by third 
parties — this database program is technically the intellectual property of the 
Townsville company. I can’t really fool around with it. 

Aside from that, I had the Toolbook body, but I wanted to update the engine, 
so I bought myself a copy of Visual Basic — and I found I could build exactly the 
same program myself. 

So this is my other database which I have here. [Calls up a similar-looking 
database program]. 

It’s got the same maps and grid structure, but when I click on one of the 
squares, I can call up my own options. So, I click on Cape Weymouth and I’ve a 
range of options. As well as Bush Hicker, I’ve also got Oysters, History and 
Explorers. 

As you can see, I’m pretty interested in the history of Australia, so I click the 
Explorers button and I get information on explorers in the area — up comes a 
map of the area, and look, there’s the route where Bligh sailed past Cape 
Weymouth in 1789! 

Click on Bligh and you get a text on who he was and what he actually did in 
the area 

I did the maps myself using Paintbrush. 


Communique: Why are Oysters separate from Bush Tucker? 

Hiddins: Because I’m particularly fond of ’em! 

There’s just so much more information on oysters, really. If you go back to 
the first menu and click on the button marked Oysters, it shows you a map 
of where they can be found, together with the different species. Click on a 
species and it will tell you what they look like. 

For Bush Hicker I’ve got a whole range of species. Under Barramundi, 7 

you see I’ve got a picture of the fish, which I scanned in using a friend’s 
scanner, together with tips on how to catch them in that particular area 

You fish for barra in different ways, depending upon where you are at the time. 

In the Tips screen, you can find out the best times for catching them by 
clicking on the month in which you’re fishing. And there’s a Meteorology button 
— click on that and you’ve got the data for the year. 


Communique: Very impressive! But why Visual Basic? It’s not exactly what 
Microsoft would call a product for the home! 

Hiddins: It’s a huge program — it takes up 32Mb of hard drive — and I realise 

I’m using only a fraction of the potential. But the tutorial is really good, — it’s 
giving me more and more ideas of what I can do. 

The approach is very similar to that in Access, but I can go further with it 
once I get to grips with it. 


Communique: You use Access? 

Hiddins: Yes, I bought it when it first came out. I had an idea for a database for 
yachtsmen, which I built using Access. Look, I’ll show you. [Calls up another 
database] 

The idea here is, you key in where you want to sail to — say you’re going to 
Cairns — you select the name ‘Cairns’ from the alphabetical menu, and it takes 
you to a screen for that location. 

Right. The Cairns screen gives you a map of where you are, and a table with 
all the facilities available when you get there. So you’ve got a post office, butcher, 
baker, motorboat club, air service — all the crosses in the table of facilities show 
you what’s there. 

I hope to have mud maps available for each area, together with latitude and 
longitude details. I’m getting these from The Barrier Reef Marine Park Authority, 
and I’ll just import the data straight in. 

Communique: It’s a nice-looking front-end — 
what’s at the back? 

Hiddins: Behind the screens there’s just a big 
spreadsheet with all the details keyed in. [Calls up 
the data] 

Here’s the column of coastal ports — and these 
columns list the facilities. Of course, I can also ask 
for a list of all places with, say, a post office. 

I’ve linked this database into my contact data¬ 
base, which is also built using Access. So, if I’m still in 
Cairns, I can call up all the contacts I know in Cairns. 
If we go back to the main screen - there, you see, I 
can bring up all those names by pressing that button. 
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[Carolyn Hiddins, Les’s wife, enters the room] 

Carolyn: .. .And I do some of the keying-in! Did he tell you he built that screen 
himself? Well, I did it! 

Communique: Ah! It all becomes clear now! I don’t think I’ve heard of an 
Access-using family before. Is this the computer family of the nineties?! 

Carolyn: Well, we’ve got three computers in the house. 

Access is actually quite fun to play with. I think you really need to under¬ 
stand the principle of what you’re doing before you start. Having a clear idea of 
what exactly you want to achieve makes it much easier. 

Communique: Have you been taught how to use a computer? 

Carolyn: No, not really. 

Communique: How about you Les, were you taught how to use a PC? 

Hiddins: No, it’s all completely self-taught. But the interest is there, the need is 
there — and that’s half the battle won. 

You see some of these people who have technology hanging off them with¬ 
out having a real need or use for the devices they cany. When I was researching 
for the army, I had no real use for a mobile phone. If I was tearing off into the 
bush, the minute I was 50kms out of the area you couldn’t get onto me. There 
was no point. 

You’ve got to get the right technology for what you want to do. With seven 
filing cabinets full of paper I had a real use for a computer! People have got the 
technology sitting on the desk, they just need to get a better idea of how they can 
use it — and how they can apply it to solve problems particular to them. 

Look, this here [reaches for a small handheld computer device] is a fishing 
computer. 

You type in whereabouts you’re fishing in Australia — which you find from 
this grid index here. Then you type in the date, and the computer tells you how 
high the tide will be. This has enough data in it to tell you the tides right up until 
the year 2060. You can see how fishermen would find it useful. 

When we were researching for the Pandora [“Pandora—In The Wake of The 
Bounty”, an ABC documentary on discovering the lost wreck of the Pandora, the 
ship carrying mutineers from the Bounty], we went to the mother computer of 
this device and extrapolated what the tides would have been back in 1791, when 
the ship struck the reef. We also calculated that four hours later the Pandora 
would’ve made it over the reef unscathed. 

We had the technology on the desk, but we put it to use solving an historical 
problem of our making. 


Can you do me a favour? Ask Microsoft: why 
can’t I change the colour of my buttons? I can 
change the colour of the text but the buttons are 
grey or nothing. 

Communique: Umm — I’ll try and find out for 
you! But, how do you get time to do all this? 
You’ve shown me three separate working data¬ 
bases which act as almanacs! Surely all this 
keying in would take months? 

Hiddins: When I’m home I work in heavy bursts, 
often in between other jobs, so I get a lot of it done 
then. But it’s very satisfying to take something and 
create with it... 


Communique: People probably think of you as a man ‘at one’ with the 
wilderness, away from all the trappings of society. Have you ever resented 
the invasion of technology? 

Hiddins: No, not at all. 

Fifteen years ago I thought to myself, non-indigenous Australians have been 
here for two hundred years but couldn’t sustain themselves in the natural 
Australian environment if they had to. But with Aboriginal help and knowledge, 
we’ve found it is possible to stay alive in the bush. 

Today I’m thinking we can get people to show us how technology can work 
for us in a way that’s advantageous — so it actually saves time or performs a task 
or makes our lives easier. 

Just like going out into the bush and finding out what’s there, you’ve got to 
get out into the world of technology and find out how it can benefit. 

You’ve just got to give it a go. • 
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Communique 
Special Offer 

In conjunction with 
BellSouth Mobile 
Data Australia, 
communications 
company Blue Sky is 
offering 
Communique 
members easy access 
to mobile data with 
a special deal valid 
until the end of June, 
1994. 

For $195, mem¬ 
bers can secure for 
themselves a copy of 
Microsoft Mail 
Remote for 
Windows (valued at 
$315) plus the Blue 
Sky Communications 
driver for connection 
to the BellSouth 
public mobile data 
network. 

Orders can be 
placed by calling Blue 
Sky Communications 
on (02) 247 7261. 


Last month, we painted a picture of a 
future where wireless computing might 
be the norm rather than the exception. 
This month, Communique is pleased to 
lend substance to this picture and 
announce a new partnership between a 
fast-growing, innovative Australian 
software communications company and 
Microsoft. 

Blue Sky Communications, a wholly- 
owned Australian company, has teamed 
with Microsoft to provide users of 
Microsoft Mail with a complete, wireless 
solution for remote e-mail. 

Here, Blue Sky writes exclusively for 
Communique about a very real product 
for today’s portable user. 

Portability: the catch-ciy of the computer industry 
since the personal computer leapt off the desk and 
into the user’s lap in the mid-1980s. 

In more recent years, the term has been 
replaced by ‘mobility’ as shrinking portable comput¬ 
er hardware moved from the lap to the briefcase 
with the notebook and now, into the pocket with the 
palmtop. 

But are users truly ‘mobile’? Or are they still 
hampered by cables, cards, adaptors, mobile 
phones, pagers and, of course, paper? 

Now Australian mobile computer users can 
heave a sigh of relief. With the introduction of public 
access mobile data communication networks, based 
on wireless technology, the portable computer can 
now be free of cables, leads and connections, and 
free from telephone networks. 

Mobile computing has at last gone ‘beyond the 
wire’. 

At liberty to call 

What is mobile data communication? 

In practical terms, mobile data communications 
is the freedom to process and retrieve information 
anywhere, anytime. Sitting in the middle of the 
desert or floating in a dinghy miles from shore — it 
doesn’t matter. 

For its part, the wireless technology relies on a 
hierarchy of base stations to cover a geographical 
area, switches between areas and a network control 
centre — similar to a mobile phone. 


Apart from a portable computer, users need a 
radio modem (currently these cost about $1,500 but 
that price is expected to halve at least within eigh¬ 
teen months) plus supporting network software to 
access a mobile data communications network. 

Accessing such a network and its services is as 
easy as using a mobile telephone. Rather than dial a 
number to speak and listen, users key in a number 
to send and receive data 

‘Calling’ another computer user locally involves 
signal transmission from the sender’s computer, via 
the radio modem, to a nearby base station, then on 
to the network control centre, another base station 
in the ‘called’ computer’s area and, finally, to the 
‘called’ system. 

In use today 

It’s not hard to understand why the technology 
has been adopted so successfully overseas. 

Informs 


It enables decision-making in the field and 
delivers a high level of service, through instant 
responsiveness. Information-processing and 
retrieval is instantaneous, whether it be product- 
ordering, information-updating, the immediate 
validation of insurance policies, processing of 
invoices or even electronic fund transfer at point of 
sale (EFTPOS) systems. 

Corporations in Europe and North America have 
quickly implemented wireless data communications 
to extend their corporate networks. In many cases, 
this has been done through the Ericcson Mobitex 
data communications technology — a type of 
communications standard — or set of rules — 
which allows people to send data through the 
airwaves. 

British Airways in the UK, for example, uses 
Ericsson Mobitex data communications technology 
for additional tarmac control to avoid delayed take¬ 
offs, and in the terminal, for speedy passenger 
check-in and baggage handling. Traffic authorities in 
Chicago use the same technology to better track and 
collect unpaid fines. 
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Now, through Blue Sky Communications, the 
same mobile data communications technology is 
available to Australian corporate and individual 
users. 

And, through the Blue Sky Communications 
package — containing Microsoft Mail software, 
wireless modem and network access software — 
users of Microsoft Mail Remote for Windows can 
connect to the giant public network operated by 
BellSouth. 

IDC Australia estimates there are currently 
about 600,000 e-mail users in Australia and predicts 
this number will grow to two million over the next 
few years. Blue Sky believes the technology and its 
resulting services are applicable for any e-mail users 
who sometimes work away from their regular 
workplace. 

Some industry pundits even claim that the 
growth of mobile data communications will make 
the growth of mobile voice communications look 
pedestrian by comparison. Such a claim is not as 
outrageous as it may first seem, especially when the 
main advantages of the communications centre on 


cost-effectiveness and security of information flow. 

Greater speed (up to 50 times) and capacity (up 
to 1,000 simultaneous users), and accuracy of 
information flow means a mobile data service, such 
as Mobitex, costs less to operate and access than a 
mobile voice network. 

And unlike mobile voice, the cost of mobile data 
communications is dictated by the amount of data 
sent, not by the connection time and distance the 
signal travelled. 

For accurate data transmission, Mobitex, has the 
ability to store and forward the information or 
message automatically. Even when the called 
computer is turned off, the data will be received, in 
full, once the system is turned back on. Scrambling 
and error detection ensure the data transfer is 
secure. 

However, like mobile voice, mobile data commu¬ 
nications is local, national and international. 

Australian users will be able to communicate 
within Australia and to users in North America, the 
UK and parts of Europe, while at home or when 
travelling, through roaming services. 

On-line costs? 

Blue Sky Communications will charge a once- 
only installation fee of $50 per user; this covers 
installation of the software to the wireless modem, 
together with the necessary setup procedures to 
plug them into the mobile data network. 

There will then be different Mobitex tariffs for different 
Mobitex uses. Field service application traffic, for example, will 
^ be at a different rate to traffic for, say, a security application. 

Blue Sky has pitched its e-mail rate at a flat $130 per month 
for the transmission of up to 500Kb of data Additional data in a 
^ 1^ given month will cost 30 cents per Kb. Where users also require 
wireless or X.25 connection to a non-mobile host, the fee for 
# that connection will be $275 per month. 

For users who don’t want to spend $1,500 on a modem 
^ which will soon be superseded by something much smaller, 

lighter and cheaper, Blue Sky Communications will rent the 
device for about $70 per month. 

The future of mobile data communications is assured with a growing list of 
industry players adding their support to the development of the technology. 
Microsoft and others will offer wireless support in future versions of their e-mail, 
spreadsheet, word processing and network software, while Digital, Apple and 
IBM are creating wireless gateways for their hardware platforms. 

Finally, through mobile data communications technology and services, 
Australian computer users have the ability to be comfortably mobile, without 
sacrificing power and capability, making ‘anywhere, anytime’ the new catch-ciy 
of the industry. 

Blue Sky Communications can be contacted on (02) 247 7261.0 




FoxPro Training 

From Australia’s Premier PC Database Developers 

End-User (Two days) 

For business professionals who want to master the interactive features of FoxPro - without programming. 

Students will use FoxPro’s menu-driven tools for managing data, building reports, and creating menus and 
screens. Topics include: 

• FoxPro Interface: Menus & Accessories • Report Writing 

• Database Management Principles • Relational Query by Example (RQBE) 

• Building and Maintaining Databases • Menu Builder and Screen Builder. 

Developer Basics (Two Days) 

This course is designed as a bridge class for professionals who intend to develop in FoxPro but have little 
Xbase or FoxPro programming experience. Structured programming and application design are covered at 
an elementary level. Topics include: 

• Database Design and Indexing Techniques • Basic Programming Commands and Functions 

• Fundamentals of Structured Programming • Program Control Logic 

Developer Intermediate (Three Days) 

For developers familiar with the fundamentals of FoxPro programming, this course provides an indepth review 
of FoxPro tools and programming features. As part of this course, students will develop a live application from 
start to finish, designing and building the application using FoxPro’s tools and techniques. Topics include: 

• System Design and Programming Techniques • Report Writing and Relational Query by Example (RQBE) 

• FoxPro Development Commands and Functions • Menu Builder and Screen Builder 

• Data Entry Screen Techniques • Multi-User Programming Techniques 

• Popup Menus and Pick Lists 

Dev. Advanced/Power Tools (Three Days) 

For experienced FoxPro developers, this course focuses on optimising application performance and creating 
state-of-the-art application interfaces using FoxPro Power Tools. Instruction is case-orientated, with the emphasis 
on advanced application development techniques, coupled with walkthroughs of programming solutions. 

Topics include: 

• Data Dictionary Development • Object-Oriented Coding Approaches 

• Approaches for Implementing System Security • Event-Driven Programming Techniques 

• Error Trapping and Debugging • Advanced Interface and Screen Design 

• Building and Managing Projects 

FoxPro Win Power Programming (Two Days) 

Essentially for Graduates of the Developer Intermediate/Advanced Power Tools programming. This course takes 
the student further into the “World of Windows”. Instruction is again case-orientated. Topics include: 

• Adding Pictures and Sounds to FoxPro • Using Excel for Spreadsheet and Graphing Capabilities 

Applications • Making Changes to Genscrn 

• Dynamic Data Exchange • Accessing Windows Functions from FoxPro 

• Using Word for Mail Merges 

You will receive a course manual, an exercise disk, and free telephone support for 90 days. 


Scheduled classes in Sydney & Melbourne 
and on site training Australia wide. 


Call and ask for our FoxPro training 
brochure, timetable and full course agenda. 


Talsoff 


a division of Tal Communications Pty Ltd, 

789 Botany Rd, Rosebery NSW 2018. PO Box 405, Rosebery NSW 2018. 
Telephone: (02) 317 4404. Fax: (02) 669 6864. BBS: (02) 669 5219 


N.B. All courses are structured to comply with terms of the Training Guarantee (Administration) Act 1990. 






Mail Merge in Microsoft 
Works Version 3.0 


Whether you run a small business, 
a social club or a school office, it’s likely 
you’ll need to send letters to people on 
your mailing list. 

This short tutorial will lead you through 
the necessary steps to set up a mailing 
list database using a powerful Works 
Wizard, then modify and merge your 
data into a letter. 


Written by 

Sue Dyson, Roger McShane and Argon Four 
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CREATING THE DATABASE 
FORM 

D Start Works 3.0 for Windows if 
it’s not already running. From 
the program manager, open the 
group which contains Works 
and double click the Works 
icon. 

If this is the first time you’ve 
started Works, or if you haven’t 
clicked on “Skip welcome 
screen” you’ll see the welcome 
dialogue (Figure 2). 



FIGURE 2 

IO To go into Works, click the Start 
Works Now button or press W. 
You should see the startup 
screen (Figure 3). 
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FIGURE 3 

We’re going to set up a 
database using the Address 
Book Works Wizard. There are 
12 other wizards, eight of which 
are databases. In our example 
we’ll use the Address Book 
Wizard. If the database you 
create using a wizard isn’t 
exactly right, you can easily 
change it to suit your needs. 
Let’s look at some now. 


KLfl Press the large “Use a Works 
Wizard” button on the left of the 
dialog box. In the centre of the 
box, a list of available Works 
Wizards are displayed 
(Figure 4). 
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FIGURE 4 

Find out more about what 
each wizard does by clicking on 
the name and reading the 
description in the box below 
the name of the wizard. For our 
example, we’ll be using the 
Address Book Wizard. 

o Click on the Address Book 
Wizard and press OK on the 
screen, or press enter. The 
wizard will start running and 
the first screen will be dis¬ 
played. 

Q After reading the first screen, 
click next or press enter to 
goon. 

Ktl As well as the standard name, 
address, phone etc. the Works 
Wizard allows you to add extra 
fields to each record from 
several different categories. 

The fields will appear on each 
record—you can think of it 
like a form with the same 
information to add about each 
person. Click on each of the 
options to see what fields will 
be added to the form. Because 
these are check boxes, you can 
select as many extra categories 
as you like — or just one. For 
this tutorial we’ll assume the 
standard fields are all you need. 
Uncheck any boxes you have 
crossed. 


El Using the mouse, click the next 
button. Now you can choose 
the style of the database. You 
can see how the different styles 
will look by clicking on the 
radio button next to the name 
of the style. Only one of the 
styles can be applied. For our 
example, click Modem and 
then click next You’re finished 
making choices through the 
Works Wizard. 

El Click on the Create button and 
sit back while Works makes up 
your database form based on 
the choices you’ve made. You 
can speed up the process or 
slow it down with the speed 
slider. You may want to slow it 
down to get some tips on how 
the wizard is creating your 
design, or speed it up if you’re 
in a hurry. 

Q When the wizard is finished, 
you’ll see the chequered flag 
screen appear. Press OK to go 
on. Now you’ll see the database 
form (Figure 5). 



FIGURE 5 

You could now start enter¬ 
ing information, but let’s 
explore how to change this 
form if the fields don’t suit you. 

To show that you can 
change this form you’ll delete 
the ‘Date entered’ field and the 
accompanying text. 

Tty clicking on the ‘Date 
entered’ label. Notice you can’t 
select it. This is because the 
form is protected. The Works 
Wizard protected the form for 
you. 
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CHANGING A FORM 

You’re now going to change 
the form. 

PYom the Format menu choose 
Protection. 

The Protection window is 
displayed. Notice the Protect 
Form option is checked 
(Figure 6). 



FIGURE 6 

El Click on the Protect Form 
option to deselect it and then 
choose OK 

Q Now click on the ‘Date Entered’ 
label. Make sure it’s highlighted. 

You’re now going to delete 
the field. 

El From the Insert menu choose 
Delete Selection. 

A dialog box is displayed 
warning you that you’re about 
to delete a field. 

Q Choose OK 

The field is deleted. 

El Click on the text next to where 
the field was (it reads “the date 
you entered data in this form’) 
and delete it in the same way. 

You’re now going to repro¬ 
tect the form so you can’t 
accidentally move or delete any 
of the other fields. 

irJ From the Format menu choose 
Protection, then check the 
Protect Form option. 

Q Choose OK 


ENTERING DATA INTO THE 
DATABASE 

Enter names and addresses 
for three people. The data 
you’re going to enter is shown 
in Table 1. 

You’ll be given step by step 
instructions for entering the 
data for the first person. 

|J| Click on the dotted lines just 
next to the ‘Mr/Mrs/Ms’ field, 
type ‘Ms’ then press the TAB 
key. 

The cursor is now in the 
‘First Name’ field. 

El TVpe ‘Mary’ then press TAB. 
Type ‘Tolstoy’ then press TAB. 

El Type ‘2 Dumas St’ then press 
TAB three times. 

The cursor should be in the 
‘City’ field. 

Note: If you’ve moved past 
this field, hold down the SHIFT 
key and press TAB to move 
backwards through the fields. 

El Type ‘Sydney’, press TAB, then 
type ‘NSW, press TAB and type 
‘ 2000 ’. 

You’ve now finished typing 
in the data for Maiy Tolstoy so 
you can continue pressing TAB 


until a blank screen is displayed 
for the second record. The 
cursor will be in the first field. 

El Now repeat the above steps to 
enter the other two names and 
addresses. 

Having finished creating 
the database, you’re going to 
save it. 

a From the File menu choose 
Save. 

El In the File Name field, type 
‘address’ and choose OK 

Your database is saved. You 
should now see the name 
‘ADDRESS. WDB’ on the Title 
Bar of the database window. 

To check you’ve entered 
each of the records, you’re 
going to step back through 
them. 

El Hold down the CTRL key and 
press PGUP. The second record 
is displayed. Repeat the action 
and you’re returned to the first 
name and address you entered. 

You’re now going to create 
the letter you want to send to 
the people you’ve just entered 
into the database. 


Field 

Record 1 

Record 2 

Record 3 

Mr/Mrs/Ms 

Ms 

Mr 

Ms 

First Name 

Mary 

John 

Jill 

Last Name 

Tolstoy 

Babbage 

Elliott 

Address 1 

2 Dumas St 

3 Lovelace Rd 

3 Wall St 

Address 2 




City 

Sydney 

Melbourne 

Hobart 

State 

NSW 

VIC 

TAS 

Postal Code 

2000 

3000 

7000 


TABLE I 
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MERGING THE DATA 

Q| From the File menu choose 
Create New File. 

WM Choose Word Processor. 

A blank word processing 
document is displayed. This 
blank ‘sheet’ has hidden your 
database, but it’s still available. 
To check this, hold down CTRL 
and press F6. You’re immediate¬ 
ly switched to the database. 
Repeat the keystroke and 
you’re returned to the blank 
word processing document. 

You’re now going to lype 
your letter. The first thing you 
have to do is enter the name 
and address details. You’re 
going to do this by merging the 
fields from the database you’ve 
just created. 

El From the Insert menu, choose 
Database Field. 

The Insert Field window is 
displayed. 

El Choose Database. 

Q| In the list displayed, choose 
ADDRESS.WDB then choose 
OK 

Notice a list of fields in the 
database is displayed, as in 
Figure 7. 



FIGURE 7 

B Choose ‘Mr/Mrs/Ms’ then 
choose Insert. 

A field is inserted into your 
document. 

13 Choose ‘First Name’ then 
choose Insert, then choose 
‘Last Name’ then choose Insert. 


Each of the fields has been 
inserted into your document, 
separated by a space. You now 
want the next part of the 
address on a new line in your 
document 

B Choose Close, then press Enter 
to move the cursor to a new 
line. 

B From the Insert menu, choose 
Database Field. 

ibi Now repeat the procedure, 
ensuring the ‘Address Line 1’ is 
on the second line and ‘City’, 
‘State’ and ‘Postal Code’ are on 
the third line of your document. 

B In your document, press Enter 
twice and then type: ‘This is a 
test of merging from a data¬ 
base’. 

Your document should now 
look like that shown in 
Figure 8. 

«Mr./Mrs./Ms.» «First Name» «Last Name» 
«City» «State/Temtory» «Postal Code» 

This is a test of merging from a database. 

FIGURE 8 


PRINTING THE DOCUMENT 

You’re now ready to print 
your letters. 

BE From the File menu choose 
Print. 

Make sure the Print Merge 
option is checked, as in 
Figure 9. 



FIGURE 9 

KLI Choose Preview. 

The Choose Database 
window is displayed. 

O Make sure that ADDRESS. WDB 
is highlighted, then choose OK 

The letter for the first 
person in the database is 
displayed. If you move the 
magnifying glass over the letter, 
then click near the address, you 
can inspect it in more detail. 
Click on Next to inspect the 
letter for the next person in the 
database. 

You’ve now successfully 
merged data from your data¬ 
base into a form letter. 

The processes you’ve just 
completed are the basis of all 
mail merging operations. 
Remember also that the 
processes are not restricted to 
creating letters. You can carry 
out exactly the same procedure 
for your monthly invoices or 
overdue accounts, or to create 
a set of cards for your inventory 
items if desired. 
























0 Choose OK 



Edited by 
Sue Dyson 
and 

Roger McShane 

GET YOURSELF 
A T-SHIRT! 

All suppliers of Hot Tips 
published in Communique 
get a T-shirt. 

Address your tips to Hot 
Tips, GFO 1793 Hobart 
7001. Of course, you must 
be a member, so please 
include your Communique 
number! 



COUNTING OCCURRENCES 
IN LISTS IN EXCEL 4.0 

Have you ever been 
required to selectively count 
how many “Y’s” and/or “N’s” 
there are in a spreadsheet 
column — but were advised “It 
can’t be done”? Well, try this in 
Excel 4.0 for Windows or 
Macintosh: 

O Highlight the area you want to 
apply the count to. 

0 From the Formula menu, 
choose Define Name and enter 
the name table. 


0 Go to the cell you would like 
your answer to appear in and 
enter the following formula: 
=sum(if(table= l Y',l,0)) 

0 Hold down 

CTRL+SHIFr+ENTER 

simultaneously 

(COMMAND+SMFT+RETURN 
on the Macintosh). 

Your formula should now 
look like this 

{=sum(if(table='Y',l,0,))} 
Presto! You have your 
selective count of how many 
“Y”s you have in the defined 
area 

Pina Cerra 



GANG SCREEN FOR 
EXCEL 4.0 

Are you feeling a bit 
stressed with Excel 4.0? Then 
this gang screen should bright¬ 
en your day. Make sure you 
have a single empty spread¬ 
sheet open, with just the 
standard toolbar below the 
menu. Click on a blank area of 
the toolbar with the right-hand 
mouse button and select 
Customize. Now select Custom 
from the list of tool categories 
and drag the Solitaire tool (the 
pack of playing cards) onto the 
toolbar. Click on OK followed 
by Close to get rid of the dialog 
boxes. 

Now, holding down the Ctrl 
and Shift keys, click on the 
Solitaire button. I think you 
should be pleased with it 

Peter Johnston 
Buderim, Qld 
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THE CASE OF THE 
DISAPPEARING PAGE 
FOOTER IN WORD 

Recently, I developed a 
quite complex page footer for a 
document which I was building 
using cut and paste methods. 

My problem was that occasion¬ 
ally, when I cut and pasted, I 
clobbered the page footer in my 
destination document and had 
to rebuild it. It took me a long 
time to work out why Word had 
singled me out for this special 
treatment 

Eventually I discovered that 
some document-wide informa¬ 
tion (headers/footers and other 
stuff) is stored in the last 
paragraph mark of a document 
and I had been replacing the 
destination document’s infor¬ 
mation with that of the source. 
Yes, I know this feature is 
documented in some obscure 
comer of the Word manual, but 
it didn’t stop me from falling 
over it. My work around was to 
insert a paragraph mark so I 
was cutting the second last 
mark and not the last. 

PhilMaier 
Kambah, ACT 

Editors’ Note: 

You’re right, Phil! Word for 
Windows and Word for 
Macintosh stare paragraph 
formatting information in the 
paragraph marker at the end 
of the paragraph. (That’s why 
you sometimes get strange 
things happening when you 
delete a paragraph murk.) 

If you insert a section 
break in your document, the 
information about the section 
is stored in the section marker 
(for example, information 


about the header and footer, 
the number of columns and the 
page margins). For the last 
section in the document, 
there’s no section marker to 
store this information in, so 
it’s stored in the last paragraph 
marker in the document. 

If you’re copying from one 
document to another, highlight 
all the text eoccept for the last 
paragraph marker. 

The problem only arises, 
of course, if you overwrite the 
last paragraph marker in the 
destination document. 



CALCULATING IN TABLES 
IN WORD 2.0 

December’s Communique 
contained a tutorial on using 
Word 6.0 for Windows, part of 
which featured a formula in a 
table, Sum(above). 

Although Word 2.0 does not 
have the Sum(above) function, 
it does have Sum() and other 
functions which can be used in 
a table. 

For example, to automati¬ 
cally multiply the contents of a 
cell in one column by the cell in 
the adjacent column, I use the 
following field code: 

=Product (R2C5,R2C4) 
where R = row and C = 
column. 

When cell contents change, 
individual cells can be updated 
by placing the insertion point in 
that cell and pressing F9. 

Whole rows can be updated 
by highlighting the row and 
pressing F9. Individual columns 
cannot be updated, but several 
rows can be updated 
simultaneously. 


To explore the full range of 
opportunities choose Insert 
Field, highlight = expression in 
the Insert Field Type list, then 
press FI. 

Lawrence Glynn 
Monash, ACT 

Editors’ Note 

For more information on 
expression fields, refer to pages 
306-311 of the Word 2.0 User’s 
Guide. 



GLOSSARY NAMES FOR 
ACCENTED LETTERS 
IN WORDS 

I find the ‘Edit Glossary...’ 
feature of Word 2.0 particularly 
useful when writing words of 
another language which require 
letters with an accent, such as 
in Communique or Sao. 

Thus, letters such as e or a 
can be stored in the glossary 
and then recalled by typing the 
name for the glossary entry 
followed by the keystroke, F3. 

A nuisance with this proce¬ 
dure is that if names like “e” or 
“a” are used to insert letters 
such as “e” or “a” into a word, a 
space must be typed in front of 
the name before hitting the 
glossary key F3, and then the 
space must be removed from 
the word. 

A simple way to overcome 
this is to use a dot for the first 
symbol in the glossary name 
such as “.e” for the glossary 
entry “e'” and “.a” for “a'”. Then, 
“e” and “a” in Communique and 
Sao, can be typed without the 
space problem as by typing 
Communiqu.e(F3) — to get 
Communique — and S.a(F3)o 
to get Sao. 
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Note: this works when the 
dot is preceded by letters in a 
word, but not when preceded 
by other symbols. For example, 
if you type #.e, Word will 
produce the following message: 
“This glossary entry does not 
exist”. 

Jeffrey D Colwell 
O’Connor, ACT 



COPYING AND PASTING 
IN EXCEL 

Try using these tips when 
copying and pasting in Excel 
4.0 for Wmdows or Macintosh. 
Both tips can be used for 
worksheets, but are particularly 
useful while writing macros. 

When copying part of one 
existing macro into another 
existing macro, or from one 
sheet to another: 

O Select the cell or cells to be 
copied, then from the Edit 
menu choose Copy. 

Activate the other sheet if 
necessary. 

0 Select the cell to paste to, then 
from the Edit menu, choose 
Insert. 

0 When the Insert Dialog Box 
appears, ensure the Shift Cells 
Down button is selected, then 
press Enter or Return. 

This method automatically 
moves the existing macro 
instructions down, creates the 
required number of blank cells 
and inserts the additional 
macro instructions, which 
saves you from inadvertently 
overwriting existing macro 
instructions. 


For the second hint cany 
out the following steps: 

0 Select the cell containing the 
formula to be copied. 

0 In the formula bar, select all or 
part of formula to be copied. 

0 From the Edit menu, choose 
Copy then press Escape. 

O Select the cell or the position in 
the existing formula to copy to. 

0 From the Edit menu, choose 
Paste. 

This is also a neat way of 
copying formulae exactly, 
without changing references. 

The data remains in the 
clipboard and can be copied as 
often as required, which is very 
handy when editing existing 
formulae. 

Ron Colley 
Brisbane, Qld 



EXTRACTING RECORDS 
FROM AN EXCEL DATABASE 
ONTO ANOTHER 
SPREADSHEET 

The following tip might 
help people who have set up a 
large database in Microsoft 
Excel and are wanting to 
extract information from it 

I resorted to a third-party 
book when trying to master the 
techniques for extracting data 
from a database. One such 
reference is The PC World 
Excel 4.0 for Windows 
Handbook by J Walkenbach 
and D Maguiness, which, if 
used with caution, is a useful 
guide to Microsoft Excel. 

In relation to extracting 
records from a database, it 
makes the claim on page 465 


that “You can extract records 
from your database to another 
range in your spreadsheet or 
another open spreadsheet”. It 
then goes on to explain how to 
set up a criteria range and an 
extract range, but provides 
details of doing this only within 
the spreadsheet which contains 
your database. 

It gives the impression that 
the same procedures can be 
used to set up the criteria range 
and the extract range in a 
second open spreadsheet, but 
does not provide details of how 
to do this operation. The 
Microsoft Excel User’s Guide 
provides similar examples, 
and leaves it to the reader to 
work out how to extract data 
and deposit it into a second 
spreadsheet. 

At least the User’s Guide 
does provide some information 
about using external references 
for criteria ranges (page 337), 
but refers the reader to the 
following chapter for more 
details. Sometimes this can be 
confusing for someone attempt¬ 
ing database extracting for the 
first time. 

Consider that you have two 
spreadsheets, the first 
(SHEET1) contains the full 
database, the second (SHEET2) 
is to contain the data that is 
extracted from the database. 

It makes sense to be able to 
keep SHEET1 free of extrane¬ 
ous details. Hence, in SHEET2 
you can set up your criteria 
range (to specify what data 
is to be extracted) and your 
extract range (to indicate 
where the extracted data is to 
be deposited). 
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AT DRAKE TRAINING 


Few products in recent times have made as much of an 
impact as Microsoft ® Visual Basic. This product allows 
programmers to create Windows ™ programs in a 
fraction of the time taken using traditional tools such as 
C and Windows SDK. Instead of needing to spend two 
years coming up to speed in the hundreds of functions 
available in Windows, a Visual Basic programmer 
paints an application's window in the screen and 
attaches fragments of codes to the various controls of 
those Windows. 

We offer a wide range of Visual Basic courses, here 
is a brief summary of what is available: 

"Programming for Beginners" 

This two day course is for people new to 
programming, or for programmers who have never 
used Basic before. While Basic is a relatively easy 
language to learn, this course allows people to 
quickly come up to speed in the language and 
introduces many easily overlooked facilities provided 
by the language. Visual Basic 3.0 will be used 
throughout this course. 

"Visual Basic Introductory" 

This course introduces the event-driven programming 
metaphor using Visual Basic. It discusses the Windows 
programming environment and teaches students how 
to use the Visual Basic system to create useful 
programs for that environment. More than a simple 
"How to" course, this course examines the issues for 
user interface design and emphasises the importance 
of observing the common Windows standards. 

This two day course assumes a basic familiarity with 
the Basic language. It does not cover the database 
facilities of Visual Basic. 


DRAKE 

TRAINING 


"Visual Basic Tips and Tricks" 

This one day course examines a wide range of 
issues relating to the real world use of Visual Basic. It 
addresses the performance of Visual Basic 
applications as well as several strategies for 
managing Visual Basic projects. The known bugs in 
Visual Basic are exposed and work-arounds 
provided where possible. Several third-party tools 
that are helpful to the Visual Basic programmer are 
also introduced. 


"Visual Basic Extending" 

This two day course introduces the topic of the 
Windows Application Programming Interface (API). It 
covers the behind-the-scenes operation of both the 
Windows environment and the Visual Basic 
programming system and gives students a solid 
grounding in the Windows message-passing 
metaphor. The Windows Application Programming 
Interface is explained together with the key concepts 
necessary for its effective utilisation. The course also 
covers the use of DDE to interact with other 
programs. 

This course is definitely not for beginners. Students 
will need to be comfortable with both the Visual 
Basic environment and the Windows User Interface. 

Drake Training also have courses coming up on: 

• Developing Database Applications in Visual Basic - 
from March 

• OLE 2.x and Object Automation Using Visual Basic 
3.0 - from April 

• Visual Basic for Applications - from May 


Call your local Drake Training Course Co-ordinator 
for further details on these latest Visual Basic courses. 


MELBOURNE 

SYDNEY 

ADELAIDE 

BRISBANE 

PERTH 


(03) 650 5277 
(02) 929 0100 
(08) 212 4141 
(07) 229 3827 
(09) 321 9911 
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Priority customer 
service hotline 

Sales Information Centre 

For upgrade orders, product 
information and general 
enquiries. 

Sydney Area (02) 870 2111 
Outside Sydney (008) 257 253 

20% off scheduled 
Microsoft training 
from Drake 
Sydney (02) 929 0100 
Melbourne (03) 650 5277 
Brisbane (07) 229 3827 
Adelaide (08) 212 4141 
Perth (09) 321 9911 
Canberra (06) 281 1022 

Dial up latest 
information 

Access Microsoft Connect - 
the new bulletin board 
service for the latest 
information. 

Use your modem and dial 
(02) 878 5200 to access the 
service. 

' ; Y1 

20% off selected 
Citidata Training 

Sydney 

Phone (02) 906 1935 
Fax (02) 906 4029 
Canberra 
Phone (06) 285 3902 
Fax (06) 243 4848 

Up to $30 off the 
latest Microsoft 
products 

Up to $30 off each 
application upgrade per 
Communique member. 

10% discount 
on books 

10% discount on all Microsoft 
Press books purchased by 
Communique members at 
Dymoeks. 



Discounted Computer Magazines! 

Australia Consolidated Press is offering exclusive discounts 
to Communique members on yearly subscriptions to five of 
its leading computer titles. 

According to ACP, these special discounts are cheaper 
than those offered anywhere in Australia and are available 
to all members who subscribe before June 301994. 

Australian Personal Computer 

Aimed at people familiar with computers who require solid 
technical information and product news. 

The standard annual subscription rate for APC (12 
issues) is $70. Communique members can subscribe for $55 
which is a saving of $19.40 over purchase at a newsstand. 

Australian PC User 

For people who wish to be more productive with their 
computer, but require information in a user-friendly format. 

The standard annual subscription for PC User 
(12 issues) is $55. Communique members can subscribe for 
$40 which is a $26 saving over the newsstand. 


The weekly newspaper focussing on keeping Australian 
corporate computer users abreast of the industry. 

The standard annual subscription to PC Week 
for us to (48 issues) is $99. Communique members can subscribe for 
reveal the $86 which is a saving of $82 over the newsstand. 

Osborne 

secret | LAN Magazine 

The latest news and advice to assist management and 
technical staff. 

The annual subscription rate to LAN Magazine 
(11 issues) is $45. Communique members can subscribe for 
$30 which is a saving of $24.45 over the newsstand. 

Australian MacUser 

Concentrates on large-scale comparative reviews plus 


The standard annual subscription rate for MacUser (11 
issues) is $50. Communique members can subscribe for $30 
which amounts to a saving of $24.45 over the newsstand. 

Subscriptions to any of the above ACP Computer 
Publications titles can be made by posting a cheque or 
money order to: 

Reply Paid 674, ACP Subscription Services, GPO Box 
5252, Sydney NSW 2001 (no postage stamp required). 

Using the Fast Phone Service, call (02) 260 0000 
(Sydney callers), (008) 252 515 (outside Sydney) or 
fax (02) 267 4363. 

Please be sure to quote the source code number 
CPM194 and your Communique number to ensure you 
receive your special subscription rate. 



Hot-FAX 
(008) 065 630 

Communique members 
can dial (008) 065 630 
or (03) 414 5280 if they 
live inside Melbourne, to 
receive additional fact 
sheets on new products 
listed in ‘In the Know’. 
Simply follow the 
spoken instructions and 
enter your 

Communique number, 
your fax number and 
your product choice as 
requested. 

Tips & Techniques 

Communique members 
receive quarterly ‘Tips 
&Techniques‘ supplements 
as part of their member¬ 
ship. 

Only Corporate 
Communique members 
can order additional 
copies by ringing the Sales 
Information Centre. 

Exclusive 

Communique 

Binder 

Specially designed for 
Communique, this binder 
can hold 11 issues of your 
monthly magazine. Price 
is $15 including postage 
and handling. Send cheque 
to Microsoft 
Communique, 

Reply Paid 148 
[affix no stamp], 

PO Box 278, 

St Leonards, NSW 2065. 
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System Solutions is offering an exclusive 50 
per cent off MESSAGEmanager for Windows 
when any Communique member buys 
MESSAGEmanager for Microsoft Mail. 

MESSAGEmanager for Microsoft Mail allows 
Mail users to send mail to both mail and fax 
addresses in the ‘on’ submission; transmit 
PostScript and LaserJet print files with 
customised coveisheets; and route incoming 
facsimiles direct to users’ mailboxes. The price 
starts at $3,190 for 25 users. 

MESSAGEmanager for Windows is an elec¬ 
tronic faxing product for Windows which enables 
users to fax direct from within any Windows 
application — if you can print it you can fax it — 
and features high-end reporting facilities. It too 
starts at $3,190 for 25 users, but is available to 
Communique members for only $1,595 if pur¬ 
chased in conjunction with MESSAGEmanager 
for Microsoft Mail. 

Offer valid until April 30 1994. 



Sprinter products is extending its November 
offer to Communique members to include the 
latest Windows accelerator card, the Actix 
Graphics 32 (ISA Bus version). 

The Actix Graphics Engine 32 Vesa Local Bus 
and ISA Bus versions are capable of significantly 
speeding up Windows performance, especially if 
the systems or applications being used require a 
great deal of screen redrawing. Independent 
reviews speak of performance increases of 
between 4.8 and 15.2 times that of a standard VGA 
card. The cards come with 1Mb of video memory 
together with software drivers. 

Normally priced at $480 including tax, each 
card is available to Communique members for 
$349 including tax. Now, every 10th member who 
orders an Actix Graphics 32 plus ISA Bus model 
will receive in its place an Actix Graphics Engine 
Ultra plus ISA model — valued at $684. 

Offer closes on June 301994. 


For mi 


information contact Damian at 


Sprinter Products on (02) 938 3388 or fax (02) 938 3288 


Forn 
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Crossword design 

Crossword Genius is a Windows program 
which enables you to design and print crossword 
puzzles. Users can fully automate the design or 
tap their own creativity; Crossword Genius is easy 
to learn, easy to use and the crosswords you 
create can be played on a PC as a game. 

Cut and paste answers directly from your 
word processor, print with or without answers 
(with or without clues), print using your favourite 
fonts and export to a Windows graphics program. 
There is also extensive on-line help, a tutorial and 
a ‘Getting Started’ manual. 

Crossword Genius normally retails for $70 
RRP, but is available to Communique members 
for $50 plus $5 postage. 

Offer closes May 311994. 

For more information, contact AussieSoft 

on (03) 579 3293 or fax (03) 579 4537. 



50 per cent off 
MESSAGEmanager 
for Windows 


Crossword design 


Windows graphics 
acceldercUor cards 



Discounted Postcode 
software 

By double clicking on a suburb name within 
your word processing document, you can auto¬ 
matically call up the post code using Postcode 
Express. 

Much like the Spellchecker and Thesaurus, 
Postcode Express works as a standalone product 
or in conjunction with Microsoft Word 2.0 where 
it attaches either to your toolbar or menu. In 
addition, PostCode Express is able to calculate 
national and international postage rates by road 
or air, and comes with macros for Word 2.0 and 
Word 6.0. 

It also integrates smoothly into other software 
— including Access and Excel — by DDE. 

PostCode Express normally costs $79.95 RRI) 
but is available to Communique members for 
$49.95. 

Offer valid until June 30 1994. 


Discounted 
PostCocDe software 


For more information contact Window Support 
on (03) 889 0572 or fax (03) 889 2831. 






















Format 

Disk 

Number 

Version 

Upgrade 

Communique 1 

Microsoft Access l.l 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

077-051-181A 
077-050-181A 

Access 1.0 only 

$30 

$15 

Microsoft Bookshelf 1993 

CD-ROM 


086-052-005A 

1991 - 92 

$110 

$80 

Microsoft Cinemania 1994 

CD-ROM 


I94-052-005A 

1992 

$80 

$50 | 

Microsoft Encarta 1994 

CD-ROM 


I96-052-005A 

1992 

$155 

$125 

Microsoft Excel 5.0** 
for Windows (CCP) 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

065-I5I-500A 

065-I50-500A 

1.0-4.0 

$200 

$170 

Microsoft Excel 5.0* 
for Windows 

Pack 


0654050-500A 

1.0-4.0 

$160 

$130 

Microsoft FoxPro 2.5 
for Windows 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

215-051-250A 
2I5-050-250A 

2.0 

$230 

$200 

Microsoft FoxPro 2.5 6 User 
for MS-DOS 

1.44Mb 
& 1.2Mb 

Dual 

215- I99-250A 

FoxPro 1 .x Multi User 
for MS-DOS 

$350 

$320 

Microsoft FoxPro 2.5 6 User 
for Windows 

1.44Mb 
& 1.2Mb 

Dual 

2I5-I50-250A 

FoxPro 1 .x Multi User 
for Windows 

$350 

$320 1 

Microsoft FoxPro 
for MS-DOS 2.5 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

2I5-095-250A 

2I5-099-250A 

FoxPro 2.0 

$230 

$200 

Microsoft FoxPro for 

MS-DOS Distribution Kit 2.5 

Run time upgrade. 

1.44Mb 
& 1.2Mb 

Dual 

215-099-I65A 

Any FoxPro Distribution 

Kit or Run time 

$330 

$300 

Microsoft FoxPro 2.5 

for Windows Distribution Kit 

Run time upgrade 

1.44MB 
& 1.2Mb 

Dual 

215-050-I65A 

Any FoxPro Distribution 

Kit or Run Time 

$330 

$300 1 

Microsoft FoxPro 2.5 Library 
Construction Kit 

1.44Mb 
& 1.2Mb 

Dual 

2I5-000-005A 

FoxPro 2.0 Library 

Construction Kit 

$330 

$300 

|e up to $ 30 on Application Upgra| 

1 Microsoft Mail Remote 

1 Client 3.2 for Windows 

1.44Mb 
& 1.2Mb 

Dual 

068-250-320A 

Microsoft Mail 2.x or 

3.0 Remote Client for MS-DOS 

$90 

$60 

I Microsoft Mail 3.2 for 

1 PC Networks Server 

1.44Mb 
& 1.2Mb 

Dual 

068-099-320Z 

Microsoft Mail 2.1C 

or 3.0 for PC Networks Server 

$1150 

$1120 

I Microsoft Mail 3.0 

| Remote Client for MS-DOS 

1.44Mb 
& 1.2Mb 

Dual 

068-299-300A 

Microsoft Mail 2.x Remote Client 
for MS-DOS 

$90 

$60 

I Microsoft Money 3.0 

1.44Mb 

3.5” 

105-051-300AA 

1.0-2.0 

$55 

$25 

1 Microsoft Mouse Driver 9.0 

1.44Mb 

3.5" 

I35-095-294A 

1.0-8.2 

$30 

$20 

1 Access l.l upgrade for 

| Office for Windows 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

077-051-I79A 
077-050-I79A 

Any version of Office 
for Windows 

$145 

$115 

1 Microsoft Office 3.0 for 

1 Windows upgrade to 
| Office 4.2 for Windows*** 

1.44Mb 

3.5" 

02I-05I-462AA 

Office 3.0 for Windows 

$375 

$345 

1 Microsoft Office 4.2 

1 for Windows 

1.44Mb 

3.5" 

02I-05I-462AA 

Office 1.0 - 2.5, Any version of 
Word, Excel, PowerPoint or 

Access for Windows 

$425 

$395 

1 Microsoft Office 

I Professional 4.2 

I for Windows 

1.44Mb 

3.5" 

269-051-4I6AA 

Any version of Word, Excel, 
PowerPoint or Works - 
or Office prior to version 2.5 

$540 

$510 

I Microsoft Office 3.0 for 

1 Windows upgrade to Office 4.2 

I for Windows Professional 

1.44Mb 

3.5" 

269-051-4I6AA 

Office 3.0 for Windows 

$490 

$460 

1 Microsoft PowerPoint 4.0 

1 for Windows**** 

1.44Mb 

3.5" 

079-051-427A 

2.0 - 3.0 

$200 

$170 

1 Microsoft PowerPoint 4.0 

1 for Windows* 

Pack 


0794050-400A 

2.0 - 3.0 

$160 

$130 

I Microsoft Project 3.0 

I for Windows 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

076-051-300A 
076-050-300A 

1.0-4.0 

$300 

$270 

1 Microsoft Project 3.0 

I for Windows* 

Pack 


0764050-300A 

1.0 -4.0 

$240 

$210 















































To: Microsoft Communique 

Locked Bag 58 
North Ryde NSW 2113 


Customer Details 

Surname: (Mr/Mre/Miss/Ms)_ 

First Names:_ 


Company Name: (if applicable) 


! Delivery Address: (Street not po Box) _ 


Phone: (02) 870 2111 (Sydney area) 

(008) 25 7253 (outside Sydney) 

Fax: (02) 870 2285 


Your Communique No: 

i.i.n. ft "i.m 

This number must be quoted to obtain 
your discount on upgrades and if you 
are renewing your membership. 


Home: ( )_Work: ( )_ 

Fax: ( ) _ 

r O Please indicate if the above is a new address. 


Communique Registration and Renewals 

If you wish to register for or renew your Communique membership, complete this section: 
0 Registration for new members, $40.00 x = Total amount for Registration $ I 


Q Q Renewals for existing members, $40.00 x | = Total amount for Renewals 

No. of members 


Microsoft Product Upgrade Information 

If you wish to purchase an upgrade, complete this section: 


Price Quantity* * 


My signature verifies I 
own a previous version of the 
product/s that I am upgrading. 

Communique members are not required to return original diskettes 

* An individual is only entitled to upgrade one copy of each application installed or, 
his/her computer at the discount price. 

+ If total order value is less than $100, a $9.95 postape + handling fee applies. 

I would like to pay by: 

Bankcard □ Visa! Mastercard □ Amex [ ] Diners Club □ Cheque □ Money Order □ 
Account Number (Cheques and Money Orders payable to Microsoft Services) 


handling ^ 
Total * 
Upgrades ^ 


























































Product of the Month 
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Free Money 


Purchase any of the applications in The Microsoft Office between now and 
March 31 1994 and we’ll give you a free copy of our latest personal finance pack¬ 
age, Microsoft Money 3.0 for Windows, valued at $59 RRP. 

Microsoft Money 3.0 is the easiest and fastest way to get your personal finances 
in order. And it could be yours free by either upgrading or trading up from a 
competitor’s product. 

Upgrade from Word, Excel, Access or PowerPoint to Microsoft Office 4.0 for 
Windows (Standard). 

3.5” 1.44Mb diskettes (021-051-169Z) 5.25” 1.2Mb diskettes (021-050-169Z) 

$395 

Upgrade from Word, Excel, Access or PowerPoint to Microsoft Office 4.0 
Professional for Windows. 

3.5” 1.44 Mb diskettes (269-051-169Z) 5.25” 1.2 Mb diskettes (269-050-169Z) 

$510 

Trade up direct through Microsoft or a participating dealer, any competitive 
application that has a RRP greater than $400 to Microsoft Office 4.0 for Windows 
(Standard). 

3.5” 1.44Mb diskettes (021-051-169ZS) 5.25” 1.2Mb diskettes (021-050-169ZS) 

$515 

Trade up direct through Microsoft or a participating dealer, any competitive 
application that has a RRP greater than $400 to Microsoft Office Professional 4.0 
for Windows. 

3.5” 1.44Mb diskettes (269-051-400ZS) 5.25” 1.2Mb diskettes (269-050-400ZS) 

$630 

Upgrading or trading up 

To be eligible for the FREE MONEY offer, please complete the reverse order 
form and send to Microsoft Services, Reply Paid 153 Microsoft Money 3.0 for 
Windows, PO Box 315, St Leonards NSW 2065. (No postage stamp required.) 

For further information on this FREE MONEY offer please call (02) 870 2880. 
Please allow 4 weeks delivery time. 

Hurry, offer closes March 31! 

See reverse to place order 






Product 

Format 

Disk 

Part 

Number 

0-„„ 

Upgrade 

IPSS9 

Microsoft Publisher 2.0 

1.44Mb 

360k 

3.5" 

5.25" 

164-051-200Z 
164-050-200Z 

lx 

$120 

$90 

Microsoft Publisher 2.0* 

Pack 


I644050-200A 

1.x 

$100 

$70 

Microsoft Windows 3.1 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

050-031-450A 
050-030-450A 

286,386, 2.1 -3.0 

$100 

$70 

Microsoft Windows 3.1* 

Pack 


0504030-310A 

286, 386, 2.1 -3.0 or MLP 

$90 

$60 

Microsoft Windows 3.11 
for Workgroups Addon 

1.44Mb 

3.5" 

207-65IAV3II 

Windows 3.1 

$119 

$89 

Microsoft Windows 3.11 

For Workgroups Addon* 

Pack 


2074650AV3II 

Windows 3.1 MLP 

$105 

$75 

WFW3.il Workgroup 

Addon for Windows for 
Workgroups 3.1 users 

1.44Mb 

3.5" 

BDWFW3I3II 

Windows for Workgroups 3.1 

$80** 

$50** 

WFW3.il Workgroup 

Addon for Windows for 
Workgroups 3.1 users MLP* 

Pack 


BDWFW3I3IIMLP 

Windows for Workgroups 3.1 

$75** 

$45** 

Microsoft Word 6.0 for 

MS-DOS 

720K 

1.2Mb 

3.5" 

5.25" 

034-095-600AA 
034-099-600AA 

Word 1.0-5.5 for 

MS-DOS 

$105 

$75 

Microsoft Word 6.0 
for MS-DOS* 

Pack 


0344099-600A 

Word 1.0-5.5 for 

MS-DOS 

$90 

$60 

Microsoft Word 6.0 
for Windows (CCP)« 

1.44Mb 

3.5" 

059-I5I-II2AA 

Word 1.0-2.0 for Windows 

1.0-5.5 for MS-DOS 

$200 

$170 

Microsoft Word 6.0 
for Windows* 

Pack 


0594050-600A 

Word 1.0-2.0 for Windows 

$160 

$130 

Microsoft Works 3.0 
for Windows (CCP)«* 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

070-051-303AA 
070-050-303AA 

Works for MS-DOS 1.0-2.0 

Works for Windows 2.0 

$120 

$90 

Microsoft Works 3.0 
for MS-DOS 

1.44Mb 

1.2Mb 

3.5" 

5.25” 

070-295-300Z 

070-299-300Z 

1.0-2.0 for MS-DOS 

$105 

$75 

Microsoft Works 3.0 
for MS-DOS Licence Pack* 

Pack 


0704099-300A 

MLP 1.0 or 2.0 

$85 

$55 

MACINTOSH 




Save up 

to $30 

Product 

Part 

Number 

Version 

Upgrade 

Communique 

Microsoft Excel 4.0 

065-096-650A 

1.0 

$200 

$170 

Microsoft Excel 4.0 - Licence Pack* 

0654096-400A 

1.0 

$160 

$130 

Microsoft FoxPro 2.5 for Macintosh 
Professional 

2I5I096-250A 

FoxBase+ for Macintosh 

$449 

$419 

Microsoft Mail 3.1 for AppleTalk Server 

067-096-310A 

2.0 or 3.0 

$490 

$460 

Microsoft Office 3.0 for Macintosh - CD-ROM 

02I-I96-300A 

Office 3.0 floppy disks 

$99 

$69 





Office 3.0 MLP 

$249 

$219 

Microsoft Office 3.0 for Macintosh 

021-096-300Z 

Word 5.1, Excel 4.0, 

PowerPoint 3.0 for Macintosh 

$325 

$295 

Microsoft Office 3.0 for Macintosh 

021-096-300Z 

Non-current Word, Excel or 
PowerPoint for Macintosh 

$425 

$395 

Microsoft Office 3.0 for Macintosh 
- CD-ROM 

021 - I96-300A 

Word 5.1, Excel 4.0, 

PowerPoint 3.0 for Macintosh 

$325 

$295 

Microsoft Office 3.0 for Macintosh 
-CD-ROM 

02I-I96-300A 

Non-current Office for Macintosh 
floppy disk users, Non-current 
Word, Excel or PowerPoint 
for Macintosh 

$425 

$395 

Microsoft PowerPoint 3.0 

079-096-300Z 

1.0 

$200 

$170 

Microsoft Project 3.0 

076-096-300Z 

1.0 

$220 

$190 

Microsoft Project 3.0 - Licence Pack* 

0764096-300A 

1.0 

$175 

$145 

Microsoft Word 5.1 

034-096-695AA 

1.0 

$200 

$170 

Microsoft Word 5.1 - Licence Pack* 

0344096-510A 

1.0 

$160 

$130 

Microsoft Works 3.0 

070-096-300Z 

1.0 

$100 

$70 

Microsoft Works 3.0 Licence Pack* 

0704096-300A 

1.0 

$75 

$45 
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LANGUAGES 


Product 

r ^ 

ss 

Number 

Version 

Upgrade 

Conamuniqub 

Microsoft Fortran 5.1 

720K 

360K 

3.5" 

5.25" 

005-045-5I0A 
005-044-510A 

1.0 

$155 

$125 

Microsoft Fortran 

Powerstation 


3.5" 

5.25" 

250-051-I00A 
250-050-I00A 

Any Fortran 

$320 

$290 

Microsoft Macro 

Assembler 6.1 

720K 

360K 

3.5" 

5.25" 

016-045-611A 
016-044-611A 

1.0 

$125 

$95 

Microsoft Visual Basic 1.0 
for MS-DOS Professional 

Edition 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

203-095-I00A 
203-099-I00A 

Quick Basic 4.5, 

Basic Professional 

Development System 

1.0-7.1, Visual Basic 1.0 or 2.0 
for Windows 

$325 

$295 

Microsoft Visual Basic 1.0 
for MS-DOS Standard 

Edition 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

046-095-I00A 
046-099-I00A 

Quick Basic 4.5 

Basic Professional 

Development System 1.0 - 7.1, 

Visual Basic 1.0 or 2.0 
for Windows 

$179 

$149 

Microsoft Visual Basic 3.0 
for Windows Standard 

Edition 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

046-051-300A 
046-050-300A 

Visual Basic Standard 

1.0 or 2.0 for Windows 
and Visual Basic for MS-DOS 
version 1.0 Standard 

$99 

$69 

Quick Basic version 1.0 to 4.5 

$199 

$169 

Microsoft Visual Basic 3.0 
for Windows Professional 

Edition 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

203-051-300A 
203-050-300A 

Visual Basic 

Professional 1.0 or 2.0 for Windows 
Visual Basic 1.0 for 

MS-DOS Professional 

$185 

$155 

Visual Basic 3.0 Standard 

$249 

$219 

Visual Basic 1.0 or 2.0 for 

Windows Standard Edition 

Visual Basic 1.0 for MS-DOS 
Standard 

$348 

$318 

Microsoft Visual C++ 1.5 
for Windows 

CD-ROM 


048-052-I50A 

Microsoft Visual C++ 1.0 

Professional 

$169 

$139 

C 7.0 

$319 

$289 

Microsoft Visual C++ 1.0 Standard, 

C 1.x-6.0, 

Quick C for Windows 

$419 

$389 

Microsoft Windows Device 
Driver Development Kit 

1.44Mb 

1.2Mb 

CD-ROM 

3.5" 

5.25" 

003- I50-3I0A 

003-151-3I0A 

003-151-3I6A 

1.x 

$270 

$190 

$240 

$160 

Microsoft Windows 3.1 

Software Development Kit 

1.44Mb 

1.2Mb 

CD-ROM 

3.5" 

5.25" 

050-I5I-3IOA 

050- I50-3I0A 

050-151-3I6A 

I.X 

$270 

$240 


ARE YOU PAYING BY CHEQUE? Prompt banking of cheques allows Microsoft and their customers to streamline account maintenance. 
Microsoft will no longer hold cheques in the event of delayed product shipment. All cheques will be banked as soon as they are received. 
NOTE: If paying by credit card, you will continue to be charged at the time of the shipment of your product. 

TO ORDER: Fill in the attached coupon or ring (02) 870 2111. PRICES SUBJECT TO CHANGE WITHOUT NOTICE 


The following prices include sales tax, and if you provide your 
sales tax certification number, signed by the appropriate person, 
sales tax will not be charged. 

* Licence Packs do not contain disks or documentation. 

*** Includes Excel 5.0, PowerPoint 4.0 and a copy of Word 6.0 


* Compliance checking: require 
m Compliance checking: require 
m Compliance checking: require 

* Compliance checking: require 


n of Word. 

n of Works, 
n of PowerPoint. 


























Who says only people with Microsoft products can upgrade? 

Now you can move up from your non-Microsoft product thanks to our competitive TVade-lJps. Simply find if your 
current product qualifies to be traded up and note the price. Then fill in the upgrade order form, as you would normal¬ 
ly, and send together with all your disks from your current product. Communique members receive their discount, of 
course! These swaps are also available from your local Microsoft reseller. Only one swap available per member. 

wap to Microsoft & Sav 

IBM AND COMPATIBLES 

Product 

Format 


Number 

Version 

Price 

Communique 

Microsoft Access l.l 
for Windows 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

077-051-I79A 
077-050-I79A 

Any competitive database 
with an RRP greater than $400 

$200 

$170 

Microsoft Excel 5.0 
for Windows 

1.44Mb 

3.5" 

065-151 - I30AS 

Any competitive database 
with an RRP greater than $400 

$200 

$170 

Microsoft Office 4.2 
for Windows 

1.44Mb 

3.5" 

02I-05I-463AA 

Any competitive wordprocessing, 
business graphics, spreadsheet 
package with an RRP greater 
than $400 

$545 

$515 

Microsoft Office 

Professional 4.2 
for Windows 

1.44Mb 

3.5" 

269-051-4I7AA 

Any competitive wordprocessing, 
business graphics, spreadsheet 
or database package with an RRP 
greater than $400 

$660 

$630 

Microsoft PowerPoint 4.0 
for Windows 

1.44Mb 

3.5" 

079-051-428A 

Any business graphics package 
with an RRP greater than $400 

$200 

$170 

Microsoft Project 3.0 
for Windows 

1.44Mb 

1.2Mb 

3.5" 

5.25" 

076-051-300AS 
076-050-300AS 

Any competitive project 
management package with an 

RRP greater than $400 

$300 

$270 

Microsoft Publisher 2.0 
for Windows 

1.44Mb 

360K 

3.5“ 

5.25" 

164-051-200ZS 
I64-050-200ZS 

Any competitive desktop publishing 
package with an RRP greater 
than $100 

$120 

$90 

Microsoft Word 6.0 
for Windows 

1.44Mb 

3.5" 

059-151-601AA 

Any competitive wordprocessing 
package with an RRP greater 
than $400 

$200 

$170 

Microsoft Word 6.0 
for MS-DOS 

1.44Mb 

1.2Mb 

3.5" 

5.25” 

034-095-600AAS 

034-099-600AAS 

Any competitive wordprocessing 
package with an RRP greater 
than $400 

$105 

$75 

Microsoft Works 3.0 
for Windows 

1.44Mb 

1.2Mb 

3.5” 

5.25" 

070-051-300AAS 
070-050-300AAS 

Any competitive integrated package 
with an RRP greater than $100 

$120 

$90 

MACINTOSH 

Product 

Part 

Version 

ftS 

Commumque 

Microsoft Excel 4.0 for Macintosh 

065-096-650AS 

Any competitive Macintosh 
spreadsheet with an RRP greater 
than $400 

$200 

$170 

Microsoft Office 3.0 for Macintosh 

021-096-300ZS 

Any competitive Macintosh 
wordprocessing, business graphics, 
or spreadsheet package with a RRP 
greater than $400 or any version 
of Claris Works 

$545 

$515 

Microsoft Project 3.0 for Macintosh 

076-096r300ZS 

Any competitive Macintosh project 
management package with an RRP 
greater than $400 

$300 

$270 

Microsoft Word S. 1 for Macintosh 

034-096-695AAS 

Any competitive Macintosh 
wordprocessing package with 
an RRP greater than $400 

$200 

$170 

Microsoft Works 3.0 for Macintosh 

070-096-300ZS 

Any competitive Macintosh 
integrated package with an 

RRP greater than $ 100 

$120 

$90 
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COAMJNIQUE 



oo 

The Institute 


Microsoft 

Suggestion 

Box 

Please send your 
suggestion direct to 
Microsoft: 

Communique Manager 

Microsoft 

PO Box 91 

North Ryde NSW 2113 



MICROSOFT SUPPORT NETWORK 

CONNECT SERVICE 24 hours, 7 days a week, telephone (02) 878 5200 

Self help browse and download device drivers, technical application notes and 
helpful articles. 

PRODUCT SUPPORT 

8.00am - 6.00pm Monday - Friday (Eastern Time) for Eastern States; 

8.00am - 5.00pm Monday - Friday for WA. 

(008) 808 532 (free outside Sydney) or (02) 870 2133 (Sydney area) 

You will be connected to a special Voice Recognition Unit and be given a choice 
of various options: 

For Priority Support, select option I 

(Fee-based support by Microsoft analysts for product usage assistance) 

For Installation Support, select option 2 

(Free support by Microsoft analysts for product installation assistance) 

For Sales Information, select option 3 

(Pre-sales information, upgrade orders and general enquiries available 
9.00am - 5.00pm Monday - Friday Eastern Time) 

Questions about your support entitlement as a Communique member, select option 4 
The Sales Information HotFAX Service (available 24 hours a day on (008) 065 630 
also contains details on the Microsoft Support Network). 


MICROSOFT CONSULTING SERVICES 

8.30am - 5.30pm Eastern time 

Peter Hoadley, Consulting Director. Telephone (02) 870 2200 or fax (02) 870 2680 
MCS provides high-level information technology consulting services to large 
businesses and corporations. Contact MCS for IT planning, client-server systems 
design, custom development, networking and applications support. 


MICROSOFT SALES INFORMATION CENTRE 

9.00am - 5.00pm Eastern time 

Telephone (02) 870 2111 (Sydney area) or (008) 257 253 (free outside Sydney) 

The Sales Information Centre provides pre-sales information, upgrade services and 
answers enquiries about Microsoft policies, procedures and Communique. 


MICROSOFT INSTITUTE OF ADVANCED SOFTWARE 
TECHNOLOGY 

9.00am - 5.30pm Eastern time 

Telephone (02) 870 2250 or fax (02) 870 2255 


Microsoft always welcomes your suggestions on how service can be improved. 
We’d like to hear how we can provide you with better software, services and 
support. (If you need more space or don’t want to cut up your magazine, kindly 
photocopy or use a separate sheet of paper.) 


The suggestion of the month we publish in Your Say will earn the sender a 
copy of the Microsoft TrueType Font Pack! 
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The PC Developer 

nd Workgroups nr 


Seminar 


Do you share resources on 
your PC under Windows? 

Are you tired of performance 
loss, crashes and configuration 
nightmares? 

Do you understand how 
changing your machine 
to Microsoft Windows 
NT Advanced Server™ 

(NTAS) is - easy, transparent 
and quick, that everyone will 
benefit, especially YOU? 

This one day seminar will show you 
everything you need to know about 
upgrading Windows For Workgroups to 
NTAS, - all the manager applications, 
settings and switches, performance 
management and power tips and tricks 
- making you the overnight 
Windows NTAS expert! 



PC Developer Price $89 
Subscription plus 
Seminar Only $189! 

The seminar will run from 9-5pm 22nd 
March (Sydney) and 23rd March 
(Melbourne). You can become a PC 
Developer subscriber and also attend 
all 1994 seminars at discount rates by 
joining now for only $189. Just tick the 
"New Subscriber" box below and you 
will receive 10 issues with disks of 
Australia’s best developer’s magazine 
as well as saving almost $100 off the 
normal seminar price. 10% discount 
for bookings of 3 delegates 
or more. 


SUSSES 


MAIL OR FAX TO PC Developer, Reply paid 96, PO Box 59, Moorabbin VIC 3189. 

FAX (03)532 0685 TEL (03)532 0684. Ask for a copy of the itinerary and discount options. 
Make cheques payable to Armitage Holdings Pty Ltd. 


□ Sydney 22/3/94 □ PCD Sub +Seminar $ 189 

□ Mebame 23/3/94 □ Windows Solutions $150 


Name 

| Suburb/State/Pcode 
No. of Seats 
Card Number 


□ PCD Subscriber $89 □ MS Access 2.0 Upgrade $200 □ Cheque Attached 

□ Non-Subscriber $179 □ Govt. Purchase Order □ Card?_ 


Mailing Address 
_ Tel B/H 


Other Attendees Names (attach) 


Expiry Date 


Signature 


LATE BOOKINGS PHONE (03) 532 0684 











What Makes A Desktop Projector 


capability 


Compact, low profile 
and lightweight 


A Desktop Projector? 

Projecting the power of your computer in the meeting room. 


It’s not just the innovative, 
lightweight design. Or the 
remarkably easy-to-use controls. It’s 
not even the brilliantly vivid 
computer and video images it so 
effortlessly projects - even in well- 
lit meeting rooms. 

The Desktop Projector weighs less than 9kg, is about the size of 
a standard briefcase, comes complete with dual lamps, on board 
controls, an infra-red remote and in-built stereo speakers. In 
fact, one look at Proxima’s Desktop Projector series and you’ll 
know instantly that a new breed of computer peripheral has 
arrived. It’s the ultimate way to present information, share data 
and conduct training. 

Any computer, any application 

The Desktop Projector series works with any PC or MAC and 
your favourite productivity-enhancing software. Let everyone 
share and shape information together in a workgroup meeting, 
or project large screen brilliant presentations that will captivate 
your audience. 

Not only do Desktop Projectors incorporate sound and motion, 
but also the amazing Proxima Cyclops cordless mouse. 

Desktop Projector 2800 shown above. Proxima is a registered trademark 
and Desktop Projector and Desktop Projection are trademarks of Proxima 
Corporadon. Other trademarks are the property of respective owners. 

B&H Australia Pty Ltd ACN 003 376 145. *Plus Sales Tax. 



It's all of this and more. 



Whether in a meeting or making a presentation, Cyclops puts 
you in command. You can pull down menus, activate 
hot buttons - even drag icons across the screen. Just 
touch the Cyclops wand to the screen, press the button 
and Cyclops simulates a mouse “click” directly on the 
projected image. 


Look better, work smarter 

Whether it’s a sales presentation, management discussion, or training session, 
Proxima’s Desktop Projector series lets you project the power of your computer 
in the meeting room. Starting as low as $7995*, there’s a model for almost any 
budget or application - from high performance colour to multimedia projection. 


For more information or an obligation free demonstration 
Australia-wide call B&H Australia Toll Free 008 226 436. 



Complete the following and return to: B&H Australia, Reply Paid 22, 
PO Box 558, St Ives NSW 2075 or FREEFAX 008 654 889 

I would like □ A Demonstration □ More Information 

Title.First Name.Last Name. 

Position. 

Company. 

Address... 

Suburb...State.Postcode.... 

Tel 


.Fax. 





















